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Introduction and Overview

Research Methodology
Study design

The research was designed by Speer and Starr Consulting, with specific input from
appropriate members of the project team from Hamilton City and the Waikato District.

Data collection

Data was collected via telephone interviews by Reid Research, a reputable market
research company headquartered in Auckland. Interviews were collected using a
stratified random sample via random-digit dialling within selected telephone exchanges.
A selection of interviews was made to cover the Waikato District, Hamilton City, and the
Waipa District. Oversampling was used to achieve usable sample sizes for different
guadrants of Hamilton City, and for the main communities in the Waikato District. A total
of 893 interviews were collected in November, 2007.

In September 2008, the same survey was undertaken in the Morrinsville township and
nearby rural areas. 52 interviews were collected.

Representativeness of the sample

Based on the data received, we believe the sample is reasonably representative. As
with all telephone research, households without fixed-line phones are not included. This
may be a slightly larger proportion of the population in this area, especially among lower
income and Maori households. We believe these effects are small, and will not unduly
influence the survey results. Overall, we believe the sample fairly represents the
attitudes and habits of the majority of the population in the targeted area.

Household Shopping Survey

A comprehensive household shopping survey was administered across the Study
Region. The primary purpose of this work was to identify where residents usually went
to undertake their shopping having regard to a broad range of retail activities.

In total, 945 interviews were completed, generally distributed:

-- 425 around Hamilton City,

-- 363 around Waikato District, and

-- 105 around Waipa District and

-- 52 in the Morrinsville area.
Apportionment of surveys was generally based on population distribution amongst the
three territorial authorities eg. about 58% in Hamilton City, and 19% each in both
Waikato and Waipa Districts, and 4% in the Morrinsville area. However, additional
survey work was undertaken in Waikato District at their request to provide a fuller
picture on retailing around this district to help assist with future planning in local areas.

Speer & Starr Consulting March 2009



Waikato Regional Retail Study, Part B, Introduction / pg 5

The survey investigated these key issues:
» where people shop

 for what

* how often

Region-wide Results

At the broad regional level, the three main retail centres are Hamilton CBD, The Base /
Te Rapa area, and Chartwell. But the level of usage at these three centres vs. other
more local centres varies considerably depending on the type of retail goods required.
Table A, following, identifies usual shopping destinations by key categories of goods.

TABLE A

WAIKATO REGION — USUAL SHOPPING DESTINATION BY STORETYPE
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NOTE: Data included in this table comes from the Waikato Region Retail Study — Household Shopping survey,
November 2007 and September 2008.

Notable results include:

» the three main centres of CBD, The Base, Chartwell usually account for
well over half of all shopping trips for a wide range of goods, particularly
.. furniture / appliances
. clothing / shoes
. hardware / building
. car purchases
. and these three centres are clearly identified as the “primary” and
“secondary” main shopping centres used on a regular basis

Speer & Starr Consulting March 2009
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+ while supermarket shopping and banking is about 50/50 between these
main centres vs. other local centres
.. . with the CBD by far the most important destination given the
presence of 5 x major supermarkets here plus numerous banks

» and local centres are far more important for activities like
. . everyday goods and services
.. medical / dental services
. petrol
. and around 50/50 for supermarkets and banking.

Sub-Regional Results

At the sub-regional level, results understandably vary for local reasons. Many details
are referred to in Section 1 above describing existing shopping patterns, but some
broad results are worth re-stating:

Eg. in Waikato District, there is a distinct low level of usage of “local businesses” in
all shop categories. This is due to several reasons, including:

* in the northern sector of Waikato District (generally north of Te Kauwhata),
there is a much stronger Auckland influence, whereas elsewhere the
Auckland influence is quite insignificant; this is a function of travel distance
and time vs. alternative shopping options eg. Auckland is used 36% for
supermarkets, 30% for everyday goods, 43% for furniture/appliances, 39% for
banking; 40% for clothing, etc.

» while in the central sector of Waikato District covering Huntly and
Ngaruawahia, use of the local town centres for supermarkets, everyday goods
and services, banks, medical/dental, and petrol are “relatively high”, but use of
Hamilton businesses also for these shopping needs is “relatively high” — likely a
reflection of the high level of worker commuting into Hamilton for employment.

For other more specialist retail activities like, furniture/appliances,
clothing/shoes, and car purchases, local shopping is very low while the use of
Hamilton businesses is high.

* and in the southeast sector (Gordonton, Eureka, Matangi, Tamahere) and
also in the southwest sector (Te Kowhia, Whatawhata, Western Hills) there is
a very strong reliance on Hamilton retailers for all types of goods and
services; this is a function of travel distance and time vs. alternative shopping
options — these sectors have only very local retail shops, no significant town
centre, and Hamilton City is closer than any other shopping venue.

Eq. in Waipa District, there is a relatively high level of usage of “local businesses”,
particularly in areas like supermarket, everyday goods and services, banking,
medical/dental, hardware/building, and petrol.

» The town centres of Cambridge and Te Awamutu offer a good range in all
these core activities, and given that the District’'s population is broadly split
1/3™ Cambridge township - 1/3“ Te Awamutu township - 1/3“ rural, most
residents have relatively close access to such goods and services eg. around
Cambridge, 80-90% usually shop locally for everything except furniture/
appliances, clothing/shoes, and car purchases.

Speer & Starr Consulting March 2009
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» The Hamilton CBD in particular is the preferred shopping destination for items
not readily available locally, like furniture/appliances, clothing/shoes, and car
purchases; and the CBD is an important “secondary” destination for all
shoptypes.

* A notable variation in shopping patterns occur in the “north rural sector”
(broadly between the City and Te Awamutu), where Hamilton destinations
(especially the CBD) are rated highly for all shop-types, with Te Awamutu town
centre an important secondary shopping destination.

The following tables identify in more detail the usual shopping patterns of residents in
Waikato and Waipa Districts.

TABLE B

WAIKATO DISTRICT — USUAL SHOPPING DESTINATION BY STORETYPE
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Eq.

in the Morrinsville Area, there is quite a high level of usage of “local businesses”

spanning many usual local activities like supermarket, everyday goods and services,
banking, medical/dental, hardware/building supplies, and petrol.

On the other hand, specialist items are usually sourced elsewhere, mostly in Hamilton,
including furniture/appliances, clothing/shoes, car purchases, and “primary” main
shopping centre.

MORRINSVILLE AREA — USUAL SHOPPING DESTINATION BY STORETYPE
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Eq. Around different sectors of Hamilton City, the usage of the largest retail centres

(CBD, The Base, Chartwell) is widespread, although there is a notable bias for residents
to “prefer” the centre closest to home. Survey results can be divided into five sub-

(i)

sectors around the City, with key results as follows:

Northeast eg. Chartwell, Rototuna -- residents make most frequent use of . . .
for supermarkets : Thomas Road 36%, and Chartwell13%, also CBD 33%
for everyday goods & services : Thomas Rd 33%, Chartwell 36%, Flagstaff 15%

(eg. definitely local shopping centres)

for furniture & appliances : Te Rapa 46%, the CBD 29%, and Frankton 6%

for banking : Chartwell 64%, CBD19%
for clothing & shoes : Chartwell 53%, CBD 24%, Te Rapa 17%

for medical & dental : CBD 20%, Chartwell 19%, and many other local centres

for hardware & building : Te Rapa 77%, and CBD 8%

for petrol & diesel : Thomas Rd 35%, Chartwell 14%, Te Rapa 16%, CBD 15%
for car purchases : broadly consist results from all sectors at 30% Te Rapa area,

30% CBD, 8% Frankton, and the rest Misc.

- for large retail stores : Te Rapa 85%, CBD 11%
- for the “primary main shopping centre” : CBD 7%, Te Rapa 20%, Chartwell 51%

Speer & Starr Consulting
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this sector clearly makes strong use

Centres prefers Te Rapa for large store shopping, and prefers Chartwell for its main centre.

The

CBD is distinctly “secondary” in al/l activiti

(ii) Southeast eg. Hamilton East, Hillcrest — residents make most frequent use of . . .

for supermarkets : Hillcrest 11%, and CBD 72%

for everyday goods & services : Hillcrest 24%, Hamilton East 23%, and CBD 28%
(eg. definitely local shopping centres, but there are few so the CBD is important)

for furniture & appliances : Te Rapa 21%, the CBD 54%, and Frankton 5%

for banking : CBD 40%, Hamilton East 23%, and Chartwell 13%

for clothing & shoes : CBD 57%, Chartwell 17%, Te Rapa 7%, HamiltonEast 8%

for medical & dental : CBD 36%, HamiltonEast 22%, and many other local centres

for hardware & building : Te Rapa 44%, and CBD 36%

for petrol & diesel : Hamilton East 28%, CBD 36%, and other local venues

for car purchases : broadly consist results from all sectors at 30% Te Rapa area,
30% CBD, 8% Frankton, and the rest Misc.

for large retail stores : Te Rapa 32%, CBD 34%

for the “primary main shopping centre” : CBD 35%, Te Rapa 14%, Chartwell 27%

. this sector makes strong use of the CBD for virtually all types of retail activities.

(iii) West eg. Dinsdale, Nawton -- residents make most frequent use of . . .
- for supermarkets : Dinsdale 28%, Nawton11%, and CBD 45%
- for everyday goods & services : Dinsdale 42%, Nawton 22%, and CBD 23%

(eg. definitely local shopping centres, but there are few so the CBD is important)
for furniture & appliances : Te Rapa 36%, the CBD 30%, and Frankton 11%
for banking : CBD 31%, Frankton 21%, Dinsdale 19%, Te Rapa 17%
for clothing & shoes : CBD 42%, Te Rapa 38%, Chartwell 12%
for medical & dental : CBD 23%, Dinsdale 23%, and many other local centres
for hardware & building : Te Rapa 63%, and CBD 14%, and Dinsdale 8%
for petrol & diesel : Dinsdale 34%, Frankton 17%, CBD 19%, and other local venues
for car purchases : broadly consist results from all sectors at 30% Te Rapa area,
30% CBD, 8% Frankton, and the rest Misc.
for large retail stores : Te Rapa 78%, CBD 14%
for the “primary main shopping centre” : CBD 16%, Te Rapa 46%, Chartwell 19%

this sector makes “ secondrmferythe CBBfer o f

supermarkets and clothing & shoes, but prefers Te Rapa for large store shopping.

(iv) Southcentral eg. Glenview, Melville -- residents make most frequent use of . . .
- for supermarkets : Glenview 22%, and CBD 55%
- for everyday goods & services : Glenview 27%, Melville 13%, and CBD 31%

(eg. definitely local shopping centres, but there are few so the CBD is important)

for furniture & appliances : Te Rapa 36%, the CBD 42%, and Frankton 5%

for banking : CBD 53%, Frankton 14%, Dinsdale 14%,

for clothing & shoes : CBD 67%, Te Rapa 17%, Chartwell 7%,

for medical & dental : CBD 42%, Glenview 16%, and many other local centres

for hardware & building : Te Rapa 45%, and CBD 33%

for petrol & diesel : CBD 40%, Glenview 20%, and other local venues

for car purchases : broadly consist results from all sectors at 30% Te Rapa area,
30% CBD, 8% Frankton, and the rest Misc.

for large retail stores : Te Rapa 47%, CBD 38%

for the “primary main shopping centre” : CBD 29%, Te Rapa 20%, Chartwell 15%

. this sector makes strong use of the CBD for virtually all types of retail activities.

Speer & Starr Consulting March 2009
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(V) Northcentral eg. City Centre, Frankton, Bryant, Te Rapa -- make frequent use of . . .
- for supermarkets : Te Rapa 34%, and the CBD 58%

for everyday goods & services : Te Rapa 24%, and CBD 36%
(eg. local shopping centres are small, so the CBD is important)

for furniture & appliances : Te Rapa 38%, the CBD 33%, and Frankton 3%

for banking : CBD 36%, Te Rapa 26%

for clothing & shoes : CBD 52%, Te Rapa 26%, Chartwell 10%,

for medical & dental : CBD 33%, Te Rapa 14%, and many other local centres

for hardware & building : Te Rapa 65%, and CBD 12%

for petrol & diesel : Te Rapa 38%, CBD 20%, Frankton 10%, and other local venues

for car purchases : broadly consist results from all sectors at 30% Te Rapa area,
30% CBD, 8% Frankton, and the rest Misc.

for large retail stores : Te Rapa 69%, CBD 20%

for the “primary main shopping centre” : CBD 26%, Te Rapa 50%, Chartwell 12%

. .. this sector makes strong use of the CBD for many activities including supermarkets and
everyday goods, but prefers Te Rapa for hardware/building and generally for large retail
stores.

OVERALL, it is notable that the CBD is an important retail destination for people from all
city sectors and for a wide range of retail activities eq.

» Broadly, the southeast and southcentral sectors are strongest support areas of
CBD activities, being areas furthest away from Te Rapa or Chartwell influences . .

.. . while western and northcentral sectors have a strong “secondary” reliance on
CBD activities . . .

... and the northeast sector is most “independent” with Chartwell and Te Rapa
being virtually “local centres”.
 But there are notable variations in CBD usage by storetypes eg:

- even for an everyday activity like supermarket shopping, the CBD is very
frequently used by residents from all city sectors (between 33% and 72%);

- and for everyday goods & services, several “local” centres are preferred, but
for all sectors excepting the northeast (Chartwell), the CBD is also important
at around 30% usage;

- for furniture & appliances, Te Rapa is the no.1 preferred destination but the
CBD is not far behind at between 30% to 50%;

- for banking, the CBD is used by between 30% and 65%;
- for clothing & shoes, the CBD is preferred by 50% or more in all sectors

- for medical & dental, the CBD is preferred by between 20% to 40%, but this
is one business sector where usage of many local centres is preferred;

- for hardware & building, the Te Rapa area is strongly the preferred location
from all city sectors;

Speer & Starr Consulting March 2009
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for petrol & diesel , this is very much a “local” activity, with preference for the
CBD varying between 15% (northeast) to 40% (southcentral and southeast);

- for car purchases, broadly consistent results occur in all sectors with Te
Rapa area 30%, CBD 30%, Frankton 8%, and a range of misc. sources;

- for large retail stores, the Te Rapa area is the no.1 preferred destination from
all sectors, with the CBD varying between 11% (in northeast and west
sectors, being areas closest to Te Rapa) and around 30% elsewhere;

- forthe ipr irma mai n s hopp the GBDdsechasan éy 21% of
Hamiltonians, compared to Te Rapa at 29% and Chartwell at 27%.

* A further item noteworthy of some comment from the results in the household survey
relates to the question : “Do you think more shops are needed near your home?” The
results for Hamilton City show less than 1/3"™ agree with this.

Agree Disagree Neutral
Waipa District 17% 48% 35%
Hamilton City 28% 37% 35%
Waikato District 37% 36% 27%

But when you follow up on this in more detail through the sub-sector results around
Hamilton, it emerges that 40% wanting more shops specifically name a supermarket,
and 40% of those wanting a supermarket live in the southeast sector eg. Hamilton East,
Hillcrest. This sub-sector would have the lowest representation of supermarkets with
just one directly within the sub-sector (New World Hillcrest), but several options just
outside the sub-sector in the CBD (5 x supermarkets here).

Speer & Starr Consulting March 2009
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APPENDICES

Questionnaire:
The full questionnaire, including exact wording and the response scales, is included.

Questionnaire Appendix 1.

Descriptive Statistics Tables:

All questions have been tabulated into table form, by Territorial Authority. The full set of
tables is included as follows:

Waikato District Appendix 2
Hamilton City Appendix 3
Waipa District Appendix 4
Morrinsville Area Appendix 5
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Appendix 1: Final Questionnaire

Project:CATI - WAIKATO REGION 4389 Job:WAIKATO Page 1

Hello, this is

from Reid Research Services Ltd.

I'm calling on behalf of Speer and Starr consultants to get some
feedback from local residents to help in planning for the future of
shopping in your area.

Can | please speak to the main household shopper who is over 18 years
of age. Would that be you?

[ASK TO SPEAK TO MAIN HOUSEHOLD SHOPPER]

=>If no main household shopper then ask to speak to a
male (if present in the household) who is a shopper.

=>If no male household shopper, then proceed with a female shopper
in the household.

Can you take a minute to answer a few questions about your household
and community?

Walpa.. ..o, 01
Waik-Huntly.........cccooeeviiiiiiininne, 02
Walik-Ngaruawahia/Taupiri....................... 03
Walik-Tamahere/Matangi/Eureka................... 04
Walik-Te Kauwhata Waerenga...................... 05
Waik-Raglan...........ccccovvvvvviiiiiiinnnns 06
Waik-Meremere.........cccoeeeeeevevevevenenn. 07
Waik-Maramarua..........c.ceeevnvevevnrenennn. 08
Waik-Gordonton..........ccceeeveeveeeeennnnnnns 09
Waik-Te Kowhai/Whatawhata...................... 10
Ham-North West.........cccoeeveeviviviinnnen. 11
Ham-South West........cccceeeeievviiiineeennns 12
Ham-North EasSt........cccooveeviiviiiiiinnnnns 13
Ham-South East..........ccceeevivveiiinnnnnns 14

To assess the quality of my interviewing, my Supervisor may listen to

this call.
(52)
52
*CODE GENDER - DO NOT ASKI!!*
Mal€....oovveieiieeeee e, 1
Female.....cooveviiiiiiieeee 2
(53)
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53
Q2. Can | check which of the following age groups you would fall
into?
*READ OUT*
18-20 years......cccceevieeeeiiiriiree 01
21-24 years........cccvuvveiriiiieen s 02
25-29 YearS......coccrieieeei e 03
30-34 years.....ccooeeevieiiiiiiinn e 04
35-39 YearS.....ccovveeiiiiiiiin e 05
40-44 yearS....ccccceevveeiiieieeei e 06
45-49 YearS....cccoovveiiiiiiiiie e 07
50-54 years.....cccceeeviiiiiiiiiiinneneeennn 08
55-59 years.....ccocveeviiiiiiiiiiin e, 09
Over 59 years......ccoccvvveveeiiniieinnnnen, 10
*DO NOT READ OUT* Refused.............ccnee 99
(54)
54
Q3. Do you live in Hamilton City, the Waikato District, or the Waipa
District?
Hamilton City........cccceevvvviiiiineeeneenn. 01
Waikato DiStriCt...........cooovvvvviieeennn. 02
Waipa DiStriCt..........coceeeevnineeeennn, 03
Other *PLEASE SPECIFY*......cccccvvveeeininne 04
Non-resident/s..........cccccevvvveeeinnnn. 05 -Skip-(226)
DOoN't KNOW.......ccovviiiiiiiiiiiieeeee, 98 -Skip-(226)
Refused........coocveiviiiiiiii, 99 -Skip-(226)
(55)
55
Is this a household or a business?
Yes - Household...................ooo 1 -Skip-(57)
Yes - BUSINESS........cuuvvieiieeeeeeiiie 2
(56)

56
We really need to talk about households. If you can give a response
on behalf of your household, | would be happy to continue, or can |
arrange to call you back at home at a time that is suitable?
INTERVIEWER NOTE: If 'NO' check to see if resident before coding.

Yes - Business only..........cccccooeuninnnene 2 -Skip-(226)
Yes - Business but can answer now on
behalf of household...............ccceeeeennniin 3

Yes - Business, but call at home (INT make
an appointment for call to home phone
number & edit number)..............occceeeene 4

<<IF:(54)(1)>>
<<CONTINUE else<<SKIP t0:(59)>>

(58)
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Q4. What suburb of Hamilton City do you live in?

Bader......cooviviiiiiiieeee 01
Beerescourt........ccoeevvviiieiiiiiiieeinnnns 02
Bryant........ccooviiiiiiiis 03
Brymer.....cooooiiiiiieeeen 04
Burbush.........coooviiiiiii 05
Chartwell.........coooeiiiiiiiiieees 06
Chedworth.......cccooeeiiiiiiiiiiieiiieeen, 07
Clarkin........cooeevieiiiiiiieieeeeeeeen, 08
Claudelands........ccoocoovvvviieiieeiieennnn. 09
Dinsdale North...........cccvveeieiieivennnnn. 10
Dinsdale South.............ccvveviieeriinnnen. 11
Enderley....ccveveeiiiiiiciiiiiieeeeeee, 12
Fairfield........coovevveviiiiiieeeee, 13
Fairview DOWNS........covvveveireiiieeeenenn, 14
Flagstaff.........coooeiiiiiiiiiiiiieee 15
Forest Lake........ccvevveveeiiiiiiieeiis 16
Frankton.........ccoeevveveeiiiiieeecieeeen 17
GlENVIEW. ... 18
Hamilton Central............cccoeevvveeennnnn. 19
Hamilton East..........ccooevvvviiviivnnnne. 20
Hamilton Lake.........cccooeeevvviviiinnnne. 21
Hillcrest.......ooeviivieiiiiieeee, 22
Horsham DOWNS..........cooeveveieriiieeeennn. 23
Huntington.........ccovcveeiinieee 24
INSOIL.cceniiiiii e 25
MaEroa.......cvvviieiiiiiiceeeieeeas 26
Melville......oeeeeiiiieeieeeee e 27
NaAWLON.....oiviiiiicieieee e 28
NaYIOr....oeeiiiiiiiie e 29
Peachgrove.........ccccooeeveniii, 30
Peacocke........ccoevvveviiiiiiiiii, 31
[=d0] 11 T 32
PUKete.......oovveeeiiieee e, 33
QuEeeNWoOd.........oeeeeeeeeeeeeeeieiee, 34
Riverlea.......c.ccoeevviiiiiiiiiiiii 35
Rotokauri.......ccoovevveeiiiiiiiiiieeeeiennn, 36
ROtOtUNA......evieiiciceeeceeee, 37
Silverdale.........cooovviveeiiiieeeii 38
Swarbrick......ooceevvvieieeiiieieeeeeee, 39
SYIVESEer....coiiiiiiiiiiiii e 40
Te Rapa.....cccoooevvviiiiiiciiviiiici e 41
UNIVEISItY....eeeiiieeiieiiiiiieeeeeeen 42
Other*PLEASE SPECIFY*......ccoovvvieeeeeenen, 43

<<IF:(54)(2)>>

<<CONTINUE else<<SKIP to:(61)>>

(60)

Speer & Starr Consulting March 2009



Waikato Regional Retail Study, Part B , Introduction / pg 16
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Q5. What town or community in Waikato District do you live in?
(Prompt if necessary: "What town is closest to where you live?")

Gordonton.........ccceeeeeevieviiieeeieeeeennan, 01
Hampton DOWnNS..........ccooveviiiiieennennnn, 02
Huntly......coveeei, 03
[ (0] (0] 1 [ FO RO 04
Maramarua..........cccceeeveeeeiineeeinnnnnnns 05
Meremere.........ocoeeeeiiie i 06
Ngaruwahia.......cccccceeeevvvicinnvenneennnn. 07
Raglan......ccccccooeeviiiiiiiiinnceeeeee, 08
Tamahere.........cccccevvevvvvvvvvvvnrnvnnnnn. 09
JLIE= 10 o | P 10
Te Kauwhata..........vvvveveevnnniiiiiienenn, 11
Te Kowhai......coooeveeiiiiieiiieiciiiiinnn. 12
Whatawhata...........ccoeeeeeviivviiienneennnns 13
Other *PLEASE SPECIFY*........ccooeeeeee.
<<IF:(54)(3)>>
<<CONTINUE else<<SKIP to:(62)>>
(61)

61

Q6. What town or community in Waipa District do you live in?
(Prompt if necessary: "What town is closest to where you live?")

Cambridge.......ccccviiiiiiiiniiiiiee 01
Hautapu..........cccceevvvviiiiiiiiiiine, 02
Karapiro........cccocvvveeeiiiiiieeeiiinen. 03
KihiKihi.....oooos 04
Ngahinapouri..........cccvveeeiiiiereinne, 05
Ohaupu..........ceeeeeeviiiiiiieeeee, 06
Pirongia......cccooeveeviiiiieiieeee, 07
Rotoorangi..........ccceeveevvvvveeeenininnnnns 08
Te AwamutU........ccccvvveeineeiniiiininne, 09
Other *PLEASE SPECIFY*.......cocoviiiiene
<<IF:(54)(4)>>
<<CONTINUE else<<SKIP to:(63)>>
(62)
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Q7. You said you live in (54). Is that in Hamilton City
the Waikato District, or the Waipa District?

Hamilton City........cccooveeiniiiieennnnn. 01

Waikato DiStriCt............ccveveriiirnennn. 02

Waipa DiStriCt..........cccveeiiineieenne, 03

Other. i, 04 -Skip-(226)

*DO NOT READ OUT* NO......covvvierireenenen, 05 -Skip-(226)

*DO NOT READ OUT* Don't know................... 98 -Skip-(226)

*DO NOT READ OUT* Refused...........cccconeee. 99 -Skip-(226)
(67)

67
Now I'm going to ask several quick questions about what Towns or City
you use for different things.

ENTER TO CONTINUE

(68)
68
Q10. In what town or city suburb does your household's main wage
earner work?
*READ AND CODE ONE ONLY*

Hamilton.........coevviiveeiiieeeeeeeeen 1

WailKato......ooveeeeeieeeeee e 2

Walpa......eeeeeiiiiieeeciiieeee e 3

Other*PLEASE SPECIFY*....coooeiiiiiieiie, 4 -Skip-(70)
(69)

69
Q10. In what suburb is that in?
*DO NOT READ OUT* *CODE ONE ONLY*

Bader......ooooiiiiiiiieeeee 01
Beerescourt........coocoeevviviiiiiiiiiennns 02
Bryant.........cccoovmiin 03
Brymer......cccoviiiiieciin e 04
Burbush........ccooooiiiiiiie, 05
Chartwell.........coooeiiiiiiiiieee 06
Chedworth........ccooooiiviiiiiiie, 07
Clarkin......ooooeeeiiiiieieeee 08
Claudelands........c..ccooeeevviiviiiinnenene. 09
Dinsdale North.........cccoeeeviviiiveneenn, 10
Dinsdale South.........ccocooevivviveennenn, 11
Enderley.....ccooveiiiiiiiiiiiiiiees 12
Fairfield........cooovvveeeeeeeeeeeeee, 13
Fairview DOWNS........cvvveeevireiieeeeennnn, 14
Flagstaff........cooooeiiiiiie, 15
Forest Lake........ccooevviveiiiiieieiinnns 16
Frankton.........ccoeeviiveeiiiiiniecieee, 17
GIENVIEW. ....eiiiveeecieeee e 18
Hamilton Central............cccoeevvverennnnn. 19
Hamilton East..........ccooeveeveiviivnnnne. 20
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Hamilton Lake.......cccocovvvvvvveieenrinnne. 21
[ 111 (o1 (1) P 22
Horsham DOWNS.......cccoooevvvvvvieeieeiieenne, 23
Huntington.........cccoovviieiiiiieee 24
INSOIL.ccueiiiii e 25
MaEroa......ccoovvvieeiiiiiiiiciieeeeeeiaas 26
Melville.......eeiiiiieeeee e 27
NaWtON.....ccooviiiicieee, 28
NaYIOr.....eeiiiiiiiieeiieeee e 29
Peachgrove...........ccccccvvivveeenecnnnnnnn, 30
Peacocke........ccccveeiiiiiiiiieeeees 31

[ 200 1 32
PUKEE.....ev e 33
QuUEENWOOd.......ccoeeeeiieeeeeeeeeieieeee, 34
Riverlea.......cccooeeeviiiiiiiiiieeeri, 35
Rotokauri.......cooveeveeiiiviiiiiieeeeeenen, 36
RoOtotUNA.....cvieiiiiiecee, 37
Silverdale.........cooovveveeiiiieieien 38
Swarbrick.......ccoevviiveeeiiienieeeeee, 39
SYIVESEer....ooiiiiiiiiiie e 40
Te Rapa......cccccvvvevviviieriiiii, 41
UNIVErSItY....ccooeviiiieiieeieeeeeeeeeeee, 42
Gordonton.........ceeeveeveeeiiiieeeieeene 43
Hampton DOWNS........c.cooovevvviiniiiieennnn, 44
Huntly.....oooooooeei 45

[ (0] (0] 110 N 46
Maramarua........ccoceveviieiiniinieneeen, 47
MEeremere....cooovieiiiiiiiieieeeees 48
Ngaruawahia..........cccccoeeevrviereennnne. 49
Raglan........cooeeiviiiieiiieecees 50
Tamahere......ccoooeeeeeiiieieeiiiieeeees 51
TaUPIM. ..o 52

Te Kauwhata..........ccooeeeeevnniiiienne, 53
Te KOWhai......ccoeeiiiiiiiiieiiiiieceeenn, 54
Whatawhata.........ccooooeveeviiiiiiiiiins 55
(OF=110] oo [o =T 56
Hautapu........coooeeeviiiiiniieiiiiiciees 57
Karapiro.........cccoeeeeeeeieieeieeieeiiiinns 58
KiK. e 59
Ngahinapouri..........ccvveeerniierennne 60
Ohaupo......cccoeeiiiiiiei 61
Pirongia.........ocoeeeeeiiiiiieiiiiiieees 62
ROtOrangi........ccooecvveeeeeiniiieneennine, 63
Te AWamutU.......ccceeevvenieiieiineeineeenn, 64
Other *PLEASE SPECIFY*......cocovvieeieeeeens 98
*DO NOT READ OUT* Don't Know/Refused........... 99
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70
Q11. On a typical day, how many minutes does it usually take the
main wage earner to commute to work one way?

ENTER 3 DIGITS FOR MINUTES: EG 30 minutes code as 030
ENTER 998 FOR DON'T KNOW
ENTER 999 FOR REFUSED/NOT APPLICABLE

(70)
(71)
71
Now I'm going to ask a few questions about the shopping habits of your
household.
ENTER TO CONTINUE
(72)

72
Q12. How often does the main wage earner do some shopping or other
errands on the way to or from work?
*READ OUT*

More than once a day.......c.ccccevvveeeenns 01

About once a day........ccoceevviiiiieninnne 02

Every otherday.............ooeeeeeeee, 03

About twice aweeK..........coooeiiiiinnnn. 04

Oonce aweeK....coooevivevieiiiiiiiieeeeeinn, 05

Less than once a weekK........cccooeevvennenene. 06

Do NOt WOrK.....cvviiiviieiiiiieeeen, 07

*DO NOT READ OUT* NeVer........ccceeeeereeeee. 08
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused.........cccee...... 99

(73)

73
Q13. How often do you make a special trip just for shopping (from home)?
*READ OUT*

More than once aday............occuvuvveeeen. 01

About once a day.........cccoeeveeieeininnns 02

Every other day........ccccccoviiveiennnne. 03

About twice a weeK..........cceeeeieennnn 04

Once aweek......cccoovvviiiiniienennnn, 05

Less than once a weekK...........cceeeeneee. 06

DO NOt WOIK....evvvveveeeiiiiciiiieieieeee, 07

*DO NOT READ OUT* Never.......ccccceveevrennee 08
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused...........ccccnee. 99
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Q14. In what town or shopping center do you usually do supermarket

shopping?

Shopping Areas

The Base/ Dress Mart/ Supa Centre/ Te Rapa.....01
Hamilton CBD/ Centre Plaza/ Downtown Plaza.....02

Chartwell.........coooeiiiiiiiiiiiees 03

Cambridge Town Centre..........cccceevvveeee.
Te Awamutu town Centre.............ccceeeeeeee.
Huntly town centre.......ccccceveeeeviiinnnnns 06
Ngaruwahia town centre................cccuvee

Suburbs

Auckland or any Auckland Shopping Centre....... 08

Supermarket Areas
Cambridge.......ccccovviiiiiiiniieiee 09
Chartwell.........cccooovciiiiineeeee, 10
Dinsdale...........cooccvivvieiiieee s 11

Ngaruwahia.............ccccoeeeeeniinnnnnnn, 17
Te AWaMULU. ......veveeiie e 18

Suburbs

Thomas Road or Rototuna......................

Suburbs

(OF=110] oo [o =T 26
Chartwell.........ccooviiiiiiiiiinies 27
Chedworth........ccooooviiiiiiiiie, 28
Clarkin.....coooovieiiiiiiieeeee 29
Claudelands........c.ccoeeveevieviiieenenen, 30
Dinsdale North........ccccooevveeviieieeennnn.. 31
Dinsdale South...........ccocovvevevivnnnnne. 32
Enderley......cooiiiiiiiis 33
Fairfield........ccooovveeeiieeeieeeene, 34

Fair View DOWNS........cccoevvveveivieeennnn. 35

Flagstaff........ccoooiniiiiiiii. 36
Forest Lake.........ccuvveeieiiiiiiiieennnnnns 37
Frankton........cccooeevviiiieeiinieiiinnn. 38
GlenView.......cccoeveeeveiiieeieeeceinn, 39
Gordonton..........cceeeeeveviiiieee e, 40

Hamilton Central...........ccooevveveeeeennnn. 41

Hamilton East.......c.cccovveeevvireieiennnn. 42
Hamilton Lake.........ccoeeveeveireeiiennenn, 43

Hampton Down............ccccoeeeeeieeiennnnn. 44

Hautapu..........cccevvvvevnininniinenn, 45
Hillcrest.....cooeeiieeeeeeeeeeeee, 46
[ (0] (0] 110 TR 47
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Karapiro......ccccceeeeeeveeieeccniieeeeeeenn, 52
KihiKiNi.....oooveeeieeiee e, 53
MaEOora......coevvviiiiiiiiiiiciieeeenias 54
Maramarua.........ccoeeeeevveiiiiiieneninnnnn. 55
Melville.......eeieiiiee e 56
MErEMEre.....c.oovviiiieiieeie e 57
NaWtON......ccoeviiiiee e 58
NaYIOr.....eeiiiiiiiieeiieeee e 59
Ngahinapouri..........cccvveveiniiieneinne, 60
Ngaruwahia.......cccccceeeevviciininenneennn. 61
Ohapu....ccccciiieeeeeee e, 62
Peachgrove............cccccevivveeineciinnnn, 63
Peacocke........cccccvveeiiiiiiiieneees 64
Pirongia......ccccceeeeveeiiiciiiieeeeeeen, 65
[ 200 1 66
PUKete......ooeveeeee e 67
GreenWood........ccoevvveeeeeiieeeeieeeeennn 68
Raglan........coooveeiviiiiniiiiees 69
Riverlea......ccoooeevviveeiiiieeeeiene 70
Rotokauri.......cooveeeeiiiieiiiiieeeei 71
ROtOOraNgi.........ccvveeeeeiiiieneciinneen. 72
Rototuna.........cceveviiiiiiiiiiciiecin, 73
Silverdale.........cooovvivieiiiiieiiis 74
Swarbrick......oocvevviiieiiiiie, 75
SylVeSter....ccovveviiiiiiiiieeeeeeeeee 76
Tamahere......ccoooovevviiiiieiiiieeeeees 77
TaUPIM. ..o, 78
Te AWamuULU.......coovvvveniiiiniicieieeeenes 79
Te Kawhata.........ccooeevveevieiviiieiiiens 80
Te KOWhai.....occuoeiiieiieeiiieiieeeeeenn, 81
Te Rapa.....ccccccevvvemvevieinnn, 82
UNIVErSity.....ooovveeeeiiiiieee e 83
Whatawhata.........cccooovveeeeiiiiiiiinns 84
Suburbs
Other *PLEASE SPECIFY*......cocovvcieiiieenins
(86)
86

Q15. And how often do you shop at a supermarket?

More than once a day.......c.cccevuveeeenns
About once a day........ccocvevviiieenennne. 02
Every otherday.............ooeeeeeee, 03
About twice aweeK..........ooooeiiiiinnnnn. 04
Oonce aweeK.....coooeveveeeiiiiiiiiiieieeenn, 05
Two or three times a month.....................
About once amonth............ccoeeevevnnnnnne.
Less than once a month.........................
*DO NOT READ OUT* Never.....cccccuu......
*DO NOT READ OUT* Don't know..........
*DO NOT READ OUT* Refused..............

(87)
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Q16. And in what town or shopping centre do you usually shop for
everyday goods or services like a chemist, takeaways or
dairy?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
(88)

88
Q17. And usually shop for furniture or appliances?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
89

Q18. And what town, or shopping centre do you usually go to when you need
to visit your bank?
*DO NOT READ OUT* *CODE ONE ONLY* INTERVIEWER NOTE: If respondent
banks by Online/Phone, probe to clarify branch they visit and code that
branch. If no branch EVER visited then code online.
(If never go into a bank at all and never use online then code no bank.)

Code Response on Shopping Area Response List
(99)

99
Q19. And usually shop for clothing, shoes or fashion?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
(100)

100
Q20. And usually for medical or dental care?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List

101
Q21. And usually for hardware or building supplies?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
Project:CATI - WAIKATO REGION 4389 Job:WAIKATO Page 23

102
Q22. And where do you usually buy petrol or diesel fuel?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
103
Q23. And where would you usually go to buy a car?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
(104)
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Q24. Where do you usually go to shop at large retail stores like
Mitre 10, The Warehouse or Briscoe's?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List
Project:CATI - WAIKATO REGION 4389 Job:WAIKATO Page 26
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Q25. Which large shopping mall or shopping area do you use MOST often?
*DO NOT READ OUT* *CODE ONE ONLY*
Code Response on Shopping Area Response List

<<IF:(115)(97 *TO* 99)>>
<<SKIP t0:(119)>>

(117)
117

Q26. And what do you shop for at...

(115)?

*DO NOT READ OUT* *CODE ALL MENTIONS*
Everything.......ccooccoeeiiiiiennn, 01,
(] (o Tol=] ([T T 02,
Liquor, wine, beer...........cccccvveeeennn. 03,
Department Stores...........cceeveeeeevnnnnes 04,
Clothing......ccooeeciiee s 05,
SNOES.....cii 06,
Furniture.........cccovviiiiii e, 07,
ApplianCes.......ccocevveeiiiiiiiiiieeeee, 08,
Electronics......cccooovvviiiiiiiieeeeeenn, 09,
Sporting goods..........ccoevvvvvviiiiiiiinnn, 10,
Hardware or building supplies................. 11,
AUtO SUPPLIES....oeviiiiiiiieiiiieee, 12,
Hairdressers or beauty services............... 13,
Food Court........coeveeeeeiiiiiieieeeeeeee, 14,
(OF | {1 15,
Baror Pub......cccocoooiiiiiiiiiiieee, 16,
Restaurant...........ccccevvvvvvviinnnnnnnnn. 17,
Other *PLEASE SPECIFY*..........cccovveeeene 18,
*DO NOT READ OUT* Never.......ccccccevenenen. 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused..................... 99,

(118)
118

Q27. About how often do you go to

(115)?

*CODE ONE ONLY*
More than once aday............occuvuvveeeen. 01
About once a day.........cccoceveeieeininnnnes 02
Every other day..........cccocceeeiiinnnnnis 03
About twice aweekK............cccevvviviiinns 04
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ONCE AWEEK.....vvvieeieeieiiei e, 05
2o0r3timesamonth......c...ccoeevvvvnnnnnn. 06

About once a month...............coeeereens 07

Less than once a month......................... 08

*DO NOT READ OUT* NeVer.......cccoeeeeeeeenen. 09
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused.........c.ceuvuen.... 99

<<IF:(115)(99)>>
<<SKIP t0:(130)>>

(129)
129
Q28. And which large shopping mall or shopping area do you use as your
SECOND choice?
*DO NOT READ OUT* *CODE ONE ONLY*

Code Response on Shopping Area Response List

<<IF:(129)(0 *OR* 97 *TO* 99)>>
<<SKIP t0:(133)>>

(131)

Speer & Starr Consulting March 2009



Waikato Regional Retail Study, Part B , Introduction / pg 25

Project:CATI - WAIKATO REGION 4389 Job:WAIKATO Page 30

131
Q29. And what do you shop for at
(129)?
*DO NOT READ OUT* *CODE ALL MENTIONS*

Everything.......c.ccooeeiiniinen, 01,
GrOCEIES. ..ot 02,

Appliances..........ccccceceviiiineieeeen, 08,
Electronics......ccooeevvvvveeiiieiieiinnnnn. 09,
Sporting goods...........ooovcveiiieeneennnn. 10,
Hardware or building supplies................. 11,
AULO SUPPLIES....cvveiiiiiiieiiiieee, 12,
Hairdressers or beauty services............... 13,
Food court......cccoeevvvivvieeiieeieiiinnn. 14,

Restaurant..........ccocvvevviiieiennnn. 17,

Other *PLEASE SPECIFY*.....cc.cocvvveeeeennn. 18,
*DO NOT READ OUT* Never.........ccoeeeeunen... 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused..................... 99,

(132)

132
Q30. About how often do you go to
(129)?
*CODE ONE ONLY*

More than once aday...............coceee. 01
Onceaday.......oooceeeeeeeeeeeeecciieeeen, 02

Every other day.........ccccccevvivenennnnn 03

About twice a WeekK...........cooevvvveeeeeenns 04

Once aweeK.....cooevvvvevieiiiiiieeeeen, 05
2or3timesamonth.......cc.cccoeeevevnnnnnns 06

About once amonth................eeeees 07

Less than once a month......................... 08

*DO NOT READ OUT* NeVer........ccoceeeeeeenens 09
*DO NOT READ OUT* Don't know................... 97
*DO NOT READ OUT* Refused............ccuue..... 98

<<|IF:(115)( *NOT* 1) *AND* (129)( *NOT* 1)>>
<<CONTINUE else<<SKIP to:(145)>>

(143)
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Q31. About how often do you shop at Te Rapa, including The Base, Dress
Smart, or Supacentre?
*CODE ONE ONLY*

More than once a day.......c.ccccovuveeeenns 01

Once aday.....ccocceevenireeeniniieeene, 02

Every other day..........cccccovcviiiennnnnn. 03

About twice aweekK.........ocooeeviiiinnnnn. 04

ONCE AWEEK....vvvvvieeieeiiee e, 05
2o0r3timesamonth......c..ccoeevvvnnnnne.. 06

About once a month...............coeeereens 07

Less than once a month...............uevue..... 08

*DO NOT READ OUT* NeVer........ccoeeveereeenen. 09 -Skip-(145)
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused.........ccceeee... 99

(144)
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Q32. And what do you shop for at the Te Rapa centres?
*DO NOT READ OUT* *CODE ALL MENTIONS*

Everything.......c.cccooveeiiniiinene, 01,
GIOCEIES.....ccvveeeeviviieice e 02,

Liquor, wine, beer..........cccccvveennen 03,
Department Stores.........cccccvvvveeeeeennnn. 04,
Clothing.......ccoovviivieeieee e, 05,
Shoes......ccvivii 06,
Furniture........cocce v 07,
Appliances..........cccccccciviviieieeeennn. 08,
EleCtronics........covvvveviiiieeeeiiieen, 09,

Sporting goods............cccccvvvvieeeeeennn, 10,
Hardware or building supplies................. 11,
AULO SUPPLIES....evveiiiiiiieiieeeee, 12,
Hairdressers or beauty services............... 13,
Food court......ccooeevivevvieeiieeieiiinn, 14,

(OF| {1 T 15,

Baror Pub......cccocoooeiiiiiiieiieee, 16,
Restaurant..........cccccvvvicciiiinnnnnnn. 17,

Other *PLEASE SPECIFY*.......c..cccvvvveeene 18,
*DO NOT READ OUT* Never.......cccccceveuenen. 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused..................... 99,

<<IF:(115)( *NOT* 2) *AND* (129)( *NOT* 2)>>
<<CONTINUE else<<SKIP to:(156)>>

(145)

145
Q33. About how often do you shop around the Downtown Hamilton or the
CBD?
*CODE ONE ONLY*

More than once a day.......c.ccccevuveeeenns 01

Once aday.....ccooeeevvvvieeeniniieeeen 02

Every other day........ccccccoovviiiennnnnne. 03

About twice a WeeK...........coevvvvveeeeeenns 04

Oonce aweeK....cooeevvveveeiiiiiiiieeceenn, 05
2or3timesamonth..........cccoeeevevnnnnnns 06

About once amonth............ccoeeevevnnneeee. 07

Less than once a month......................... 08

*DO NOT READ OUT* NeVer.......cccoeeeeereeeee. 09
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused..........ccuvuve.... 99

<<|F:(145)(10)>>
<<SKIP t0:(156)>>

(155)
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Q34. And what do you shop for in the CBD?

*DO NOT READ OUT* *CODE ALL MENTIONS*

Everything.......c.cccooveeiiniiinene, 01,
GIOCEIES.....ccvveeeeveriieie e 02,

Liquor, wine, beer........c.ccccvvieeenne 03,
Department Stores..........ccevvvvineeenens 04,
Clothing.......ccoooviivieeeeee e, 05,
Shoes......cvviiiei 06,
Furniture........cocceeviieeee e 07,
Appliances..........cccoceeeiiiiiieeeeeee, 08,
EleCtronics........covvvveviiiieeeeiiieen, 09,

Sporting goods. ........oovveeeeriiieeeenns 10,
Hardware or building supplies................. 11,
AULO SUPPHIES....evveiiiiiiiieiiiiiieeeee 12,
Hairdressers or beauty services............... 13,
Food court......ccooeovvveivieeiiiiieiinnn. 14,

(OF | {1 T 15,

Bar or Pub........ccoooiiii, 16,
Restaurant..........ccccccevvvvvviiinnnnnnnnn. 17,

Other *PLEASE SPECIFY*.......c..cccvvvveeene 18,
*DO NOT READ OUT* Never........cccccevnenen. 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused.................... 99,

<<IF:(115)( *NOT* 3) *AND* (129)( *NOT* 3)>>

<<CONTINUE else<<SKIP t0:(158)>>

(156)

156

Q35. About how often do you shop at the Chartwell Shopping centre?

*CODE ONE ONLY*

More than once a day.........ccccevuveeeenns 01
Once aday.....ccooeeevvvvveeeniniieeeeen 02
Every other day.........cccccoovviiiennnnne. 03
About twice aweekK..........cooeeiiiiinnnn. 04
Oonce aweeK.....coooevivevieiiiiiiiieeeeeinn, 05
2or3timesamonth..........cccoeeeveennnnnns 06
About once amonth............ccoeeevevnnneeee. 07
Less than once a month......................... 08

*DO NOT READ OUT* Never............cccc.ue..
*DO NOT READ OUT* Don't know..............
*DO NOT READ OUT* Refused..................

(157)

Speer & Starr Consulting

March 2009



Waikato Regional Retail Study, Part B , Introduction / pg 29

157
Q36. And what do you shop for at Chartwell?

*DO NOT READ OUT* *CODE ALL MENTIONS*

Everything.......c.ccooeeiiniinen, 01,
GIOCEIES.....ccveeeeeveviieie e 02,
Liquor, wine, beer..........cccccvveeenen 03,
Department Stores.........cccccvvveeeinnnnnne 04,
Clothing........cevveiiiiiieeiieeeee 05,
Shoes......ccvevie 06,
Furniture........cocceeviiieeee i 07,
Appliances..........cccoceevvicciiiieineeenn. 08,
Electronics........couvvveviiiieeeeiiienn, 09,
Sporting goods............cccccvviieeeeeennn, 10,
Hardware or building supplies................. 11,
AULO SUPPLIES....cvveiiiiiiieiiiieee, 12,
Hairdressers or beauty services............... 13,
Food court......ccoooevvvvvvieeiiiiieiiinn. 14,
(OF| {1 T 15,
Baror Pub......cccocoooviviiiiieniee, 16,
Restaurant..........ccccccoeevieiinieennn. 17,
Other *PLEASE SPECIFY*.......c..ccvvveeene 18,
*DO NOT READ OUT* NeVer........ccccceeeenneen. 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused..................... 99,
(168)
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Q36. How often do you go to the Hamilton CBD?
*CODE ONE ONLY*

More than once a day.......ccccccevvveeeenns 01

ONCE A daY.....ccuvveeeiiiiiieei i 02

Every other day..........cccccovcvviiennnnn. 03

About twice a WeekK..........ceevvvvvriiiieenns 04

ONce aWEEK......cceveeiieviieeieeeeeiviannn. 05

2 or3timesamonth.......................... 06

About once a month..................ooool 07

Less than once a month.........cccceeeeeeennnn. 08

*DO NOT READ OUT* NEVETr.......vvveecieerernnn. 09
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused...................... 99
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Q37. What things do you do in the Hamilton CBD?
*CODE ALL MENTIONS*

WoOrk or job.......coovviiiiiiiiiiiieee 01,

ShoppiNg.....cvvvviiiiieiie 02,

MUSEUM.....ouiiiiiiiii e 03,

Entertainment........c.oooeeeeeivineeeennnnns 04,

Cafes or restaurants.................oevvene.. 05,

Bars, Pubs, Clubs.........ccccoeeeevvrinnnnnn. 06,

(OF: 1] [ [0 J 07,

Library.......coooviiiee, 08,

Business Activities.......cccccccoeeevvnnne 09, -Skip-(171)

Hang out.........c.ooovivviiiiiiiirii, 10,

Other *PLEASE SPECIFY*.....cocovvvviieieeens 11,

*DO NOT READ OUT* NeVer.....c.ccovvevnrennn. 97,

*DO NOT READ OUT* Don't know.................. 98,

*DO NOT READ OUT* Refused..........c........... 99,
(170)
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Q38. How often do you visit the Garden place area in the CBD?
*CODE ONE ONLY*

More than once a day.......ccccccevvveeeenns 01

Once aday.....ccooeeevnnineeeniniieeene, 02

Every other day..........cccccovcvviiennnnn. 03

About twice a WeekK..........ceevvvvvriiiieenns 04

ONce aWEEK......cceveeiieviieeieeeeeiviannn. 05

2 or3timesamonth.......................... 06

About once a month............................. 07

Less than once a month.........cccceeeeeeennnn. 08

*DO NOT READ OUT* NEVETr.......vvveecieerernnn. 10
*DO NOT READ OUT* Don't know................... 98
*DO NOT READ OUT* Refused..................... 99
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Q39. What would attract you to use the Garden Place more often?
*CODE ALL MENTIONS*

Safer... 01,
Cleaner.......ccccooviiiiiiiiiiiiieeeeeen, 02,

[N [Tol= ] SRR 03,

More to dO.....coeeeeveiiiiiiiiiieeeeeee, 04,

Wider range of Shops.........ccccceevvvneee. 05,

Easier parking.......cccccceeeeviviiinvnnnn. 06,

Other *PLEASE SPECIFY*.......ccccocvvvveenne 07,

*DO NOT READ OUT* Never/Nothing............... 97,
*DO NOT READ OUT* Don't know.................. 98,
*DO NOT READ OUT* Refused..................... 99,

~IF (172)ITERATION(1)
173
Q40. | am now going to ask you a few statements where you will
use a scale of 1-10. Where 1 means strongly disagree and
10 means | strongly agree. If a respondent says disagree/agree,
please ask them to clarify if that is strongly/slightly
Would you say that...
(read out) (172)
~ELSE
173
Q40. And how would you rate (read out)

Garden Place in the Hamilton CBD is safe
Garden Place in the Hamilton CBD is convenient
Garden Place is interesting and attractive to me
More shops are needed near my home

<<IF:(172)(4) *AND* (173)(7 *TO* 10)>>
<<CONTINUE else<<SKIP t0:(185)>>

(183)
183

Q41. What types of shops are needed near your home?
*CODE ALL MENTIONS*

Supermarket/Groceries. .......cccccceevveenne. 01,
Ligour, wine, beer.......ccccccvvvvvvvvnnnnns 02,
Department stores..............eevveevennnne. 03,
Clothing.......coooiiiiiiiis 04,
ShOES.....cci 05,
FUurniture.........cocoovviiiiiiieee, 06,
Appliances.........ocovviiiiieeeeen 07,
Electronics......ccooovevviivieeieieeeieeinn, 08,

Sporting goods. ........ooveeeeeriiiieeeenns 09,

Hardware or building supplies................. 10,

AULO SUPPIIES....evveiiiiiiieeiieieee, 11,
Hairdressers or beauty services............... 12,
Food court......ccooeevvvvieeieeeiien, 13,
Cafes....cceiiieeie 14,

Bars or Pub.......ccccccciiiiiinni 15,

Other *PLEASE SPECIFY*..........cccovvveeene 16,
*DO NOT READ OUT* Never/nothing............... 97,
*DO NOT READ OUT* Don't know.................. 98,
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*DO NOT READ OUT* Refused..........cccoveeee 99,
(184)

Great! Now just a final few questions to ensure that we have cross
section of the community.

ENTER TO CONTINUE

(185)
185
Q42. What is the occupation of the main wage earner in the
household?

*DO NOT READ OUT* *CODE ONE ONLY* CODE NEAREST MENTION

Legislator/Administrator/Manager/Business

Manager.......ccceeviiiiiieeeieeeeeeee, 01

Professional...........cccoccevveeeeeiinnns 02

Technician and associated professional......... 03

Busniess owner/Entrepreneur.................... 04

Self/[Employed..........ccccvvvivivvieeniinnns 05

Clerk....ooo e 06

Service and Sales........cccccceeeiiiiiinnnns 07

Agriculture and Fishery Worker................. 08

Trades WOrker.........ooovevvvvvvevieeneennn, 09

Plant and Machinery Operator/Driver............ 10

Teacher Educator.........ccccccvvvveeeennenn. 11

Retired........ccooiviieiee e 12

Unemployed.........cccovvieeinniieneennne, 13

Student.......ooveeeeeiiiiieeeeeen 14

Home Maker/housewife/household................. 15

Beneficiary......coooeeveviiiiiiiiiiie, 16

Other *PLEASE SPECIFY*.........ccccvvveennee. 17
(186)

186
Q43. What is the main source of income for your household?
Is it?

*READ AND CODE ONE ONLY*

Wages/Salary.......cccccccovieeiiiieenens 1
Income from BUSINESS..........ceevvvvneeeennnnn. 2
Superannuation............ccceeeeeeeeiinninnns 3
Benefit....c.ooovvvieiiiiiiiee, 4
(O] 1 01T F 5
(187)
187

Q44. Would you say total household income before tax is?
*READ OUT LIST*

LOSS Or ZEro iNCOME.......ccvvvvveeerevrnnnnnnn. 1
Up t0 $20,000.......ccccceeiiiiiieeeiiiieeeens 2

$20,001 - $40,000.........ccceeveiereeirnnnnnn. 3
$40,001 - $60,000..........cccceveereeernnnnnnn. 4
$60,001 - $80,000.........ccceeveeereeernrnnnn. 5
$80,001 - $100,000........ccceeveverireeeannnn. 6
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Over $100,001......ccccvvvieeeriiiireennnen, 7
*DO NOT READ OUT* Refused/Don't Know............ 8
(198)
198
Q45. How many people live in your household?
Lo 1
2 e 2
PR 3
oo 4
Dt 5
Bireeee et e 6
T e 7
More than 7 *PLEASE SPECIFY*.......cccccccveen. 8
(199)
199

Q46. And which best describes your household?
ONE CODE ONLY

Young single living alone...................... 01
Group flatting.........ovvveeciiciiinieiennn, 02
Young couple, no children..................... 03
Family, mainly pre-school children............. 04
Family mainly, school children................. 05
Family, adult children......................... 06
Older couple/single person...........c.c....... 07
Middle aged couple/single..................... 08
Boarding or similar...............cccoeee 09
Multi-family household (2 or more families
iN ONE hOUSE)......ccovvviiiieiiiiieeeie 10
Extended family............ccccvvvvviiinnnnns 11
Refused *DO NOT READ OUT*.........cccvveeenee 12
(200)
200

Q47. Do you own or rent your home
READ OUT LIST

(0 1117 o PN 1
Own with Mmortgage..........cooeeeeeriveeeenns 2
Rent.........ooos 3
Live in family home.............cccooininn 4
Live onamarae........ccceeeeeeeveeeeeeennnnnn, 5
Other *PLEASE SPECIFY*.........ccccvveenenee 6
(201)
201

Q48. How do you describe your main ethnic background?

*READ OUT*
NZ European or Pakeha.............cccccceneee 1
MaOFi.....ccoeeeieiiiiiiiie, 2
Pacific Islander...........ccccoceciiciiiennnn. 3
Chinese/Taiwanese.........ccccceeeeeeeeeeeennn. 4
[T L= o 5
Other (Asian)*PLEASE SPECIFY*.................. 6
New Zealander/Kiwi........ccccoeeeeieieneen.n. 7
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Other *PLEASE SPECIFY*.....c.cooiviiiveee 8

Sometimes we like to speak to people more than once.

You can be assured that taking part in Market Research will never
result in anyone trying to sell you anything.

It's entirely your decision to take part.

Would you be willing to help in our research again?

So that my supervisor can check my work if required, could | please
have your name?

RESPONDENT'S NAME:

(212)

(213)

Could I please double check your phone number?
(1)
[INCLUDE AREA CODE]

IF REFUSED TYPE IN 9
DO NOT LEAVE BLANK

(221)

Great! That's all | have.

We appreciate you giving your time and the information you have
provided.

In case you missed it my name is (3)

from Reid Research Services.

One of my supervisors may contact you to verify this survey.
Our phone number is 09 815 0320.

Thanks again.

[INTERVIEWER NOTE]: If any problems existed with the survey, alert
your supervisor now.
| CERTIFY THAT THIS IS A TRUE AND ACCURATE RECORD OF THE INTERVIEW
CONDUCTED BY ME IN FULL ACCORDANCE WITH THE MARKET RESEARCH CODE
OF
PRACTICE

ENTER TO FILE SURVEY.....coovviiiiiiiiiiiinns 1
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