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Appendix 2: Survey Responses: Waikato District Sample

Home District Q3

Cumulative
Freguency Percent Valid Percent Percent
Valid  Waikato District 363 100.0 100.0 100.0
Gender Q1
Cumulative
Freqguency Percent Valid Percent Percent
Valid Male 130 35.8 35.8 35.8
Female 233 64.2 64.2 100.0
Total 363 100.0 100.0
Age Q2
Cumulative
Freguency Percent Valid Percent Percent
Valid 18-20 years 5 1.4 1.4 14
21-24 years 9 2.5 2.5 3.9
25-29 years 20 5.5 5.5 9.4
30-34 years 44 12.1 12.1 215
35-39 years 48 13.2 13.2 34.7
40-44 years 47 12.9 12.9 47.7
45-49 years 39 10.7 10.7 58.4
50-54 years 38 10.5 10.5 68.9
55-59 years 28 7.7 7.7 76.6
Over 59 y ears 85 23.4 23.4 100.0
Total 363 100.0 100.0
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Residence: Waikato District Community Q5

Cumulative
Freguency Percent Valid Percent Percent
Valid  Gordonton 14 3.9 3.9 3.9
Hampton Downs 1 3 .3 4.1
Huntly 50 13.8 13.8 17.9
Horotiu 6 1.7 1.7 19.6
Maramarua 16 4.4 4.4 24.0
Meremere 10 2.8 2.8 26.7
Ngaruwahia 33 9.1 9.1 35.8
Raglan/ Te Mata 50 13.8 13.8 49.6
Tamahere 27 7.4 7.4 57.0
Taupiri 10 2.8 2.8 59.8
Te Kauwhata 50 13.8 13.8 73.6
Te Kowhai 22 6.1 6.1 79.6
Whatawhata/Waitetuna 28 7.7 7.7 87.3
Matangi 24 6.6 6.6 93.9
Eureka 10 2.8 2.8 96.7
Other 4 11 1.1 97.8
Tauwhare 8 2.2 2.2 100.0
Total 363 100.0 100.0
Work District of Main Wage Earner Q10
Cumulative
Frequency Percent Valid Percent Percent
Valid  Hamilton 125 34.4 34.4 34.4
Waikato 136 37.5 37.5 71.9
Waipa 8 2.2 2.2 74.1
Other 46 12.7 12.7 86.8
Retired 39 10.7 10.7 97.5
No Main/Wage Earner 9 2.5 2.5 100.0
Total 363 100.0 100.0
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Commute Time to Work (minutes) Q11

Cumulative
Freguency Percent Valid Percent Percent
Valid 1 12 3.3 4.5 4.5
2 8 2.2 3.0 7.5
3 6 17 2.2 9.7
5 22 6.1 8.2 18.0
6 1 .3 4 18.4
7 3 .8 11 19.5
8 4 11 15 21.0
9 1 .3 4 21.3
10 39 10.7 14.6 36.0
12 5 14 1.9 37.8
13 1 .3 4 38.2
14 1 .3 4 38.6
15 41 11.3 15.4 53.9
16 1 .3 4 54.3
18 1 .3 4 54.7
20 39 10.7 14.6 69.3
25 16 4.4 6.0 75.3
30 24 6.6 9.0 84.3
35 3 .8 11 85.4
40 11 3.0 4.1 89.5
45 13 3.6 4.9 94.4
50 4 1.1 15 95.9
60 7 1.9 2.6 98.5
80 1 3 4 98.9
120 1 .3 4 99.3
130 1 .3 4 99.6
180 1 .3 4 100.0
Total 267 73.6 100.0
Missing  Don't Know 6 1.7
e || e
Total 96 26.4
Total 363 100.0
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Work Suburb of Main Wage Earner Q10i

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 94 25.9 25.9 25.9
Chartwell 3 .8 .8 26.7
Claudelands 1 .3 3 27.0
Dinsdale North 2 .6 6 27.5
Dinsdale South 2 .6 .6 28.1
Flagstaf f 2 .6 .6 28.7
Frankton 16 4.4 4.4 33.1
Glenv iew 1 .3 .3 33.3
Hamilton Central 36 9.9 9.9 43.3
Hamilton East 6 1.7 1.7 44.9
Hamilton Lake 1 .3 .3 45.2
Hillcrest 10 2.8 2.8 47.9
Melv ille 5 1.4 1.4 49.3
Nawton 3 .8 .8 50.1
Peachgrov e 2 .6 .6 50.7
Rototuna/ Callum Brae 1 .3 .3 51.0
Te Rapa 28 7.7 7.7 58.7
Gordonton 6 1.7 1.7 60.3
Huntly 34 9.4 9.4 69.7
Horotiu 2 .6 .6 70.2
Maramarua 7 1.9 1.9 72.2
Meremere 1 .3 .3 72.5
Ngaruawahia 9 2.5 2.5 74.9
Raglan/ Te Mata 29 8.0 8.0 82.9
Tamahere 3 .8 .8 83.7
Taupiri 4 11 11 84.8
Te Kauwhata 19 5.2 5.2 90.1
Te Kowhai 1 .3 .3 90.4
Whatawhata 1 .3 3 90.6
Cambridge 4 11 11 91.7
Ohaupo 1 .3 .3 92.0
Te Awamutu 1 .3 3 92.3
Matangi 3 .8 .8 93.1
Eureka 5 14 14 94.5
Other 16 4.4 4.4 98.9
Dont Know/Ref used 4 11 11 100.0
Total 363 100.0 100.0
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Side Shopping Trip Frequency Q12

Cumulative
Frequency Percent Valid Percent Percent
Valid  More than once a day 4 1.1 1.1 1.1
About once a day 21 5.8 5.8 6.9
Ev ery other day 31 8.5 8.5 15.4
About twice a week 57 15.7 15.7 31.1
Once a week 79 21.8 21.8 52.9
Less than once a week 46 12.7 12.7 65.6
Do not work 16 4.4 4.4 70.0
Never 95 26.2 26.2 96.1
Don't know 6 1.7 1.7 97.8
Refused 8 2.2 2.2 100.0
Total 363 100.0 100.0
Special Shopping Trip Frequency Q13
Cumulative
Frequency Percent Valid Percent Percent
Valid  More than once a day 2 .6 .6 .6
About once a day 9 25 2.5 3.0
Ev ery other day 24 6.6 6.6 9.6
About twice a week 60 16.5 16.5 26.2
Once a week 143 39.4 39.4 65.6
Less than once a week 94 25.9 25.9 91.5
Do not work 2 .6 .6 92.0
Never 27 7.4 7.4 99.4
Don't know 2 .6 .6 100.0
Total 363 100.0 100.0
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Usual Supermarket Location Q14

Cumulative
Frequency | Percent | Valid Percent Percent
i B Dri M
Vel -glﬁ)a ?:Seer{tre/e'?s R;;a{ 15 41 4.1 4.1
;Zr;;}tg]o\zig\im CE,T;Z 55 15.2 15.2 19.3
Chartwell 2 .6 .6 19.8
Cambridge Town Centre 9 2.5 2.5 22.3
Huntly town centre 14 3.9 3.9 26.2
Ngaruwahia town centre 13 3.6 3.6 29.8
kland or any Aucklan
gﬁgpgng ge‘it?’e uckland 28 7.7 7.7 375
Cambridge 10 2.8 2.8 40.2
Chartwell 2 .6 .6 40.8
Dinsdale 19 5.2 5.2 46.0
Hamilton CBD 55 15.2 15.2 61.2
Hillcrest 13 3.6 3.6 64.7
Huntly 53 14.6 14.6 79.3
Ngaruwahia 11 3.0 3.0 82.4
Te Rapa 8 2.2 2.2 84.6
Rototunal Gallm Brae 7 19 19 8.5
Claudelands 1 .3 .3 86.8
Frankton 2 .6 .6 87.3
Hamilton Central 7 1.9 1.9 89.3
Hamilton East 1 .3 .3 89.5
Hamilton Lake 1 .3 .3 89.8
Raglan/ Te Mata 9 2.5 2.5 92.3
Rototuna/ Callum Brae 7 1.9 1.9 94.2
Te Kawhata 10 2.8 2.8 97.0
Other 11 3.0 3.0 100.0
Total 363 100.0 100.0
Supermarket Shopping Frequency Q15
Cumulative
Frequency Percent Valid Percent Percent
Valid  More than once a day 4 1.1 1.1 11
About once a day 7 1.9 1.9 3.0
Ev ery other day 21 5.8 5.8 8.8
About twice a week 67 18.5 18.5 27.3
Once a week 180 49.6 49.6 76.9
;“;t"r: three times a 61 16.8 16.8 93.7
About once a month 18 5.0 5.0 98.6
Less than once a month 3 .8 .8 99.4
Never 1 .3 3 99.7
Don't know 1 .3 3 100.0
Total 363 100.0 100.0
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Everyday Goods and Services Location Q16

Cumulative
Frequency Percent Valid Percent Percent
o] e e[ s
Plazal Downtown Piazm 21| 58 58 83
Chartwell 10 2.8 2.8 11.0
Cambridge Town Centre 10 2.8 2.8 13.8
Huntly town centre 17 4.7 4.7 18.5
Ngaruwahia town centre 16 4.4 4.4 22.9
ckland
gﬁﬁgﬁgg OCre"’r‘]T?; A 23 6.3 6.3 29.2
Cambridge 7 1.9 1.9 31.1
Chartwell 4 1.1 1.1 32.2
Dinsdale 23 6.3 6.3 38.6
Hamilton CBD 19 5.2 5.2 43.8
Hillcrest 19 5.2 5.2 49.0
Huntly 34 9.4 9.4 58.4
Ngaruwahia 17 4.7 4.7 63.1
Te Rapa 10 2.8 2.8 65.8
o e of m| o aa] e
Fairfield 2 .6 .6 67.5
Flagstaf f 1 .3 .3 67.8
Hamilton Central 2 .6 .6 68.3
Hamilton East 3 .8 .8 69.1
Maramarua 2 .6 .6 69.7
Raglan/ Te Mata 43 11.8 11.8 81.5
Rototuna/ Callum Brae 9 2.5 2.5 84.0
Silverdale 2 .6 .6 84.6
Taupiri 2 .6 6 85.1
Te Kawhata 42 11.6 11.6 96.7
Te Kowhai 3 8 8 97.5
Other 4 1.1 11 98.6
Matangi 2 6 6 99.2
Never 2 6 6 99.7
Dont Know 1 .3 3 100.0
Total 363 100.0 100.0
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Furniture or Appliance Location Q17

Cumulative
Freguency Percent Valid Percent Percent
W Lrmane | e | ws| owms| s
E;T;;g‘o\zig\/m C‘E,T;Z 88 24.2 24.2 40.8
Cambridge Town Centre 1 .3 .3 41.0
Huntly town centre 7 1.9 1.9 43.0
uckland or any Auckland
éhopping Cent?’e 34 9.4 9.4 52.3
Cambridge 1 .3 .3 52.6
Chartwell 1 .3 .3 52.9
Dinsdale 1 .3 .3 53.2
Hamilton CBD 60 16.5 16.5 69.7
Huntly 15 4.1 4.1 73.8
Ngaruwahia 1 .3 .3 74.1
Te Awamutu 2 .6 .6 4.7
Te Rapa 15 4.1 4.1 78.8
Frankton 12 3.3 3.3 82.1
Gordonton 1 .3 .3 82.4
Hamilton Central 8 2.2 2.2 84.6
Hamilton East 1 3 .3 84.8
Hampton Down 1 3 3 85.1
Peacocke 1 .3 .3 85.4
Te Kawhata 3 .8 .8 86.2
Other 16 4.4 4.4 90.6
Never 24 6.6 6.6 97.2
Dont Know 10 2.8 2.8 100.0
Total 363 100.0 100.0

Speer & Starr Consulting March 2009
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Bank Location Q18

Cumulative
Frequency Percent Valid Percent Percent
YA Gine Centrel Te Rapa 1 3.0 3.0 3.0
Qi?éitg]oﬁg@m C‘;,T;Z 46 12.7 12.7 15.7
Chartwell 21 5.8 5.8 21.5
Cambridge Town Centre 21 5.8 5.8 27.3
Te Awamutu town Centre 1 3 3 27.5
Huntly town centre 19 5.2 5.2 32.8
Ngaruwahia town centre 9 2.5 2.5 35.3
Auckland or any Auckland
sﬁgpgng ot 30 8.3 8.3 435
Cambridge 2 .6 .6 44.1
Chartwell 6 1.7 1.7 45.7
Dinsdale 6 1.7 1.7 47.4
Hamilton CBD 36 9.9 9.9 57.3
Hillcrest 10 2.8 2.8 60.1
Huntly 50 13.8 13.8 73.8
Ngaruwahia 9 25 2.5 76.3
Te Rapa 9 2.5 2.5 78.8
Frankton 15 4.1 4.1 82.9
Hamilton Central 8 2.2 2.2 85.1
Hamilton East 7 1.9 1.9 87.1
Peacocke .3 .3 87.3
Raglan/ Te Mata 23 6.3 6.3 93.7
Te Kawhata 2 .6 .6 94.2
Other 8 2.2 2.2 96.4
Phone banking only 3 .8 .8 97.2
Online only 8 2.2 2.2 99.4
No Bank 1 .3 .3 99.7
Never 1 3 3 100.0
Total 363 100.0 100.0
Speer & Starr Consulting March 2009
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Clothing or Shoe Location Q19

Cumulative
Freguency Percent Valid Percent Percent
i The B Dr M
vele Su?)a ?Zseer:tre/e'?es R;;e{ 60 16.5 16.5 16.5
glzr;;}tg‘oﬁg\/mcﬁ,ﬁ‘;g 97 26.7 26.7 433
Chartwell 28 7.7 7.7 51.0
Cambridge Town Centre 4 1.1 1.1 52.1
Te Awamutu town Centre 1 .3 .3 52.3
Huntly town centre 2 .6 .6 52.9
Ngaruwahia town centre 1 .3 .3 53.2
ckland

éﬁggﬁzg OCreirt?/e A 35 9.6 9.6 62.8
Chartwell 6 1.7 1.7 64.5
Hamilton CBD 57 15.7 15.7 80.2
Hillcrest 2 .6 .6 80.7
Huntly 9 25 2.5 83.2
Te Awamutu 1 .3 .3 83.5
Te Rapa 9 2.5 2.5 86.0
Hamilton Central 12 3.3 3.3 89.3
Hamilton East 2 .6 .6 89.8
Meremere 1 .3 ] 90.1
Raglan/ Te Mata 3 .8 .8 90.9
Te Kawhata 3 .8 .8 91.7
Other 11 3.0 3.0 94.8
Never 9 2.5 2.5 97.2
Dont Know 10 2.8 2.8 100.0

Total 363 100.0 100.0

Speer & Starr Consulting March 2009
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Medical or Dental Location Q20

Cumulative
Frequency Percent Valid Percent Percent
i The B Dr Mart
vale Suza ?Zseer{tre/e'?s R:pa/ 8 2.2 22 22
;Zr:;'f?o@mm C:’,T;;Z 56 15.4 15.4 17.6
Chartwell 3 .8 .8 18.5
Cambridge Town Centre 12 3.3 3.3 21.8
Te Awamutu town Centre 1 .3 .3 22.0
Huntly town centre 16 4.4 4.4 26.4
Ngaruwahia town centre 11 3.0 3.0 29.5
ckland

gﬁgggzg OCre?]rt'?’e A 24 6.6 6.6 36.1
Cambridge 9 2.5 2.5 38.6
Dinsdale 10 2.8 2.8 41.3
Glen View 3 .8 .8 42.1
Hamilton CBD 38 10.5 10.5 52.6
Hillcrest 11 3.0 3.0 55.6
Huntly 43 11.8 11.8 67.5
Ngaruwahia 7 1.9 1.9 69.4
Te Rapa 3 .8 .8 70.2
e o e | J
Beerescourt 3 .8 .8 71.6
Claudelands 1 .3 .3 71.9
Enderley 1 .3 .3 72.2
Fairfield 7 1.9 1.9 74.1
Flagstaf f 1 .3 .3 74.4
Frankton 7 1.9 1.9 76.3
Hamilton Central 4 1.1 1.1 77.4
Hamilton East 10 2.8 2.8 80.2
Pukete 1 .3 .3 80.4
Raglan/ Te Mata 30 8.3 8.3 88.7
Rototuna/ Callum Brae 2 .6 .6 89.3
Te Kawhata 27 7.4 7.4 96.7
Other 8 2.2 2.2 98.9
Never 2 .6 .6 99.4
Dont Know 2 .6 .6 100.0

Total 363 100.0 100.0

Speer & Starr Consulting March 2009
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Hardware or Building Supplies Location Q21

Cumulative
Frequency Percent Valid Percent Percent
i he B Dr M
vale ;uf)a ?:Seer:tre/e'?s R;p:ta{ 42 11.6 11.6 11.6
Elzr;;}t?oﬁ'gcm CET;Z 48 13.2 13.2 24.8
Chartwell 2 .6 .6 25.3
Cambridge Town Centre 16 4.4 4.4 29.8
Huntly town centre 15 4.1 4.1 33.9
Auckland

gﬁgggzg gre?::?’e 30 8.3 8.3 42.1
Cambridge 5 1.4 1.4 43.5
Dinsdale 2 .6 .6 44.1
Hamilton CBD 31 8.5 8.5 52.6
Hillcrest 5 1.4 1.4 54.0
Huntly 52 14.3 14.3 68.3
Te Rapa 51 14.0 14.0 82.4
Frankton 9 2.5 25 84.8
Hamilton Central 11 3.0 3.0 87.9
Hamilton East 1 .3 .3 88.2
Raglan/ Te Mata 13 3.6 3.6 91.7
Te Kawhata 7 1.9 1.9 93.7
Whatawhata 1 .3 .3 93.9
Other 7 1.9 1.9 95.9
Never 10 2.8 2.8 98.6
Dont Know 5 1.4 1.4 100.0

Total 363 100.0 100.0

Speer & Starr Consulting March 2009



Waikato Regional Retail Study, Part B, Appendix 2 / pg 13

Usual Petrol or Diesel Location Q22

Cumulative
Frequency Percent Valid Percent Percent
i The B Dr M
vale Su?)a ?:Seer{tre/e'?s R;p:ta/ 12 3.3 3.3 33
glgr;;/tg‘oﬁg\/m CE,T;;Z 40 11.0 11.0 14.3
Chartwell 2 .6 .6 14.9
Cambridge Town Centre 8 2.2 2.2 17.1
Huntly town centre 12 3.3 3.3 20.4
Ngaruwahia town centre 17 4.7 4.7 25.1
Auckland or any Auckland

sﬁgpgng oty e 21 5.8 5.8 30.9
Cambridge 3 .8 .8 31.7
Chartwell 1 .3 .3 32.0
Dinsdale 23 6.3 6.3 38.3
Hamilton CBD 24 6.6 6.6 44.9
Hillcrest 14 3.9 3.9 48.8
Huntly 46 12.7 12.7 61.4
Nawton or Grand View 1 .3 .3 61.7
Ngaruwahia 22 6.1 6.1 67.8
Te Rapa 9 2.5 2.5 70.2
| aa| ae] me
Claudelands 1 .3 .3 71.9
Frankton 4 1.1 1.1 73.0
Gordonton 1 .3 .3 73.3
Hamilton Central 1 .3 .3 73.6
Hamilton East 3 .8 .8 74.4
Maramarua 7 1.9 1.9 76.3
Raglan/ Te Mata 28 7.7 7.7 84.0
Rototuna/ Callum Brae 6 1.7 1.7 85.7
Te Kawhata 23 6.3 6.3 92.0
Whatawhata 3 .8 .8 92.8
Other 9 25 2.5 95.3
Never 9 2.5 2.5 97.8
Dont Know 8 2.2 2.2 100.0

Total 363 100.0 100.0
Speer & Starr Consulting March 2009
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Car Purchase Location Q23

Cumulative
Freguency Percent Valid Percent Percent
s a] wal w
glzgtg‘o\zig/m C‘;,T;;Z 89 24.5 24.5 28.7
Te Awamutu town Centre 1 .3 .3 28.9
ckland
gﬁsgﬁzg g;??’e A 51 14.0 14.0 43.0
Dinsdale 1 .3 .3 43.3
Hamilton CBD 61 16.8 16.8 60.1
Hillcrest 1 .3 .3 60.3
Huntly 11 3.0 3.0 63.4
Nawton or Grand View 1 .3 .3 63.6
Ngaruwahia 1 .3 .3 63.9
Te Rapa 28 7.7 7.7 71.6
Hamilton Central 18 5.0 5.0 76.6
Raglan/ Te Mata 2 .6 .6 77.1
Te Kawhata 3 .8 .8 78.0
Whatawhata 1 3 3 78.2
Other 32 8.8 8.8 87.1
Never 18 5.0 5.0 92.0
Dont Know 29 8.0 8.0 100.0
Total 363 100.0 100.0

Large Retail Store Location Q24

Cumulative
Frequency Percent Valid Percent Percent
valid gtzfgseer{tr[e)/re?: Q":;; 135 37.2 37.2 37.2
;Zﬂtg‘o\(l\:ﬁtg\/’m C?,T;;Z 65 17.9 17.9 56.1
Chartwell 1 .3 .3 55.4
Cambridge Town Centre 10 2.8 2.8 58.1
Huntly town centre 1 .3 .3 58.4
Auckland or any Aucklan
sﬁgp;ng A d 36 9.9 9.9 68.3
Cambridge 6 1.7 1.7 70.0
Dinsdale 3 .8 .8 70.8
Hamilton CBD 35 9.6 9.6 80.4
Hillcrest 5 1.4 1.4 81.8
Huntly 2 .6 .6 82.4
Te Rapa 28 7.7 7.7 90.1
Hamilton Central 13 3.6 3.6 93.7
Hamilton East 2 .6 .6 94.2
Other 11 3.0 3.0 97.2
Never 5 1.4 1.4 98.6
Dont Know 5 1.4 1.4 100.0
Total 363 100.0 100.0

Speer & Starr Consulting March 2009



Waikato Regional Retail Study, Part B, Appendix 2 / pg 15

Primary Large Mall or Shopping Location Q25

Cumulative
Frequency Percent Valid Percent Percent
valid gtzfgse‘itgeﬁes 5;22”/ 123 33.9 33.9 33.9
Placel Doantoun plaza 53| 160 160 499
Chartwell 58 16.0 16.0 65.8
Cambridge town centre 6 1.7 1.7 67.5
Ngauruwahia town centre 1 .3 .3 67.8
Huntly town centre 6 1.7 1.7 69.4
gﬁggﬁzg d Auckland 13 3.6 3.6 73.0
Cambridge 1 .3 .3 73.3
Chartwell 9 2.5 2.5 75.8
Dinsdale 6 1.7 1.7 77.4
Hamilton CBD 13 3.6 3.6 81.0
Hillcrest 2 .6 .6 81.5
Huntly 13 3.6 3.6 85.1
Ngaruwahia 1 .3 .3 85.4
Te Awamutu 1 .3 3 85.7
Te Rapa 9 2.5 2.5 88.2
Rototunal Callm Brae 2 L L 8.7
Other 32 8.8 8.8 97.5
Dont know 4 1.1 1.1 98.6
Refused 2 .6 .6 99.2
Never 3 .8 .8 100.0
Total 363 100.0 100.0

Speer & Starr Consulting March 2009
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What Do You Shop for at Your Usual Mall? Q26-1

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 9 2.5 25 25
Ev erything 64 17.6 17.6 20.1
Groceries 62 17.1 17.1 37.2
Department Stores 23 6.3 6.3 43.5
Clothing 134 36.9 36.9 80.4
Shoes 7 1.9 1.9 82.4
Furniture 1 3 .3 82.6
Appliances 3 .8 .8 83.5
Electronics 3 .8 .8 84.3
Sporting goods 5 1.4 1.4 85.7
Eﬁﬁﬁgfu‘zp”es 13 3.6 3.6 89.3
Auto supplies 2 .6 .6 89.8
beaty servioes : L L %0.4
Food Court 6 1.7 1.7 92.0
Cafes 4 1.1 1.1 93.1
Other 15 4.1 4.1 97.2
Never 2 .6 .6 97.8
Dont know 7 1.9 1.9 99.7
Refused 1 .3 3 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Usual Mall? Q26-2
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 112 30.9 30.9 30.9
Ev erything 9 2.5 2.5 33.3
Groceries 24 6.6 6.6 39.9
Liquor, wine, beer 2 .6 .6 40.5
Department Stores 40 11.0 11.0 51.5
Clothing 46 12.7 12.7 64.2
Shoes 45 12.4 12.4 76.6
Furniture 6 1.7 1.7 78.2
Appliances 10 2.8 2.8 81.0
Electronics 8 2.2 2.2 83.2
Sporting goods 4 1.1 1.1 84.3
Eﬁﬂﬁfuﬂpnes 16 4.4 4.4 88.7
Auto supplies 1 .3 .3 89.0
r
S| ae| |
Food Court 3 .8 .8 91.2
Bar or Pub 1 .3 .3 91.5
Other 31 8.5 8.5 100.0
Total 363 100.0 100.0
Speer & Starr Consulting March 2009
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What Do You Shop for at Your Usual Mall? Q26-3

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 204 56.2 56.2 56.2
Ev erything 4 1.1 1.1 57.3
Groceries 6 1.7 1.7 59.0
Department Stores 24 6.6 6.6 65.6
Clothing 29 8.0 8.0 73.6
Shoes 13 3.6 3.6 77.1
Furniture 5 1.4 1.4 78.5
Appliances 17 4.7 4.7 83.2
Electronics 9 2.5 2.5 85.7
Sporting goods 6 1.7 1.7 87.3
Eﬁﬁﬁfuﬂpnes 3 8 8 88.2
Auto supplies 3 .8 .8 89.0
Pecty services 5 14 14 9.4
Food Court 3 .8 .8 91.2
Cafes 2 .6 .6 91.7
Restaurant 2 .6 .6 92.3
Other 28 7.7 7.7 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Usual Mall? Q26-4
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 270 74.4 74.4 74.4
Ev erything 3 .8 .8 75.2
Groceries 7 1.9 1.9 77.1
Department Stores 4 1.1 11 78.2
Clothing 7 1.9 1.9 80.2
Shoes 12 3.3 3.3 83.5
Furniture 6 1.7 1.7 85.1
Appliances 14 3.9 3.9 89.0
Electronics 7 1.9 1.9 90.9
Sporting goods 2 .6 .6 91.5
Eﬁﬁ‘:‘gfuﬂ dlies 11 3.0 3.0 94.5
Auto supplies 2 .6 .6 95.0
Peauty sorvices ! 3 3 9.3
Food Court 2 .6 .6 95.9
Cafes 5 1.4 1.4 97.2
Bar or Pub 1 .3 .3 97.5
Other 9 2.5 2.5 100.0
Total 363 100.0 100.0
Speer & Starr Consulting March 2009
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What Do You Shop for at Your Usual Mall? Q26-5

Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 322 88.7 88.7 88.7
Ev erything 3 .8 .8 89.5
Groceries 1 3 3 89.8
Department Stores 2 .6 .6 90.4
Claothing 3 .8 .8 91.2
Shoes 5 1.4 1.4 92.6
Furniture 1 .3 .3 92.8
Appliances 5 1.4 1.4 94.2
Electronics 2 .6 .6 94.8
Sporting goods 1 .3 .3 95.0
Ejgﬁgr:uﬂp”es 3 8 8 95.9
Auto supplies 3 .8 .8 96.7
Peaty servioes ) 3 3 97.0
Food Court 3 .8 .8 97.8
Other 8 2.2 2.2 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Usual Mall? Q26-6
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 345 95.0 95.0 95.0
Ev erything 2 .6 .6 95.6
Department Stores 4 1.1 1.1 96.7
Clothing 1 .3 .3 97.0
Shoes 1 .3 .3 97.2
Appliances 2 .6 .6 97.8
Sporting goods 1 .3 .3 98.1
Ej:giﬁlgrzuoprplies 2 -6 -6 98.6
Other 5 1.4 1.4 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Usual Mall? Q26-7
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 356 98.1 98.1 98.1
Shoes 1 3 3 98.3
Furniture 1 3 3 98.6
Appliances 2 6 6 99.2
Elilrddi\r/;gr:u%rplies 1 3 3 99.4
Auto supplies 1 3 .3 99.7
Other 1 .3 3 100.0
Total 363 100.0 100.0
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What Do You Shop for at Your Usual Mall? Q26-8

Cumulativ e
Freqguency Percent Valid Percent Percent
Valid .00 360 99.2 99.2 99.2
Auto supplies 1 .3 .3 99.4
Hairdr rs or
bt;aaj:;e S:;z?vs}cc:es 1 3 3 99.7
Food Court 1 .3 3 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Usual Mall? Q26-9
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
Primary Large Mall Frequency Q27
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 9 2.5 2.5 2.5
More than once a day 4 11 1.1 3.6
About once a day 13 3.6 3.6 7.2
Ev ery other day 13 3.6 3.6 10.7
About twice a week 22 6.1 6.1 16.8
Once a week 90 24.8 24.8 41.6
2 or 3 times a month 80 22.0 22.0 63.6
About once a month 85 23.4 23.4 87.1
Less than once a month 45 12.4 12.4 99.4
Don't know 2 .6 .6 100.0
Total 363 100.0 100.0
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Secondary Large Mall or Shopping Location Q28

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 2 .6 .6 .6
The B Dr M
Su(:)a ?Zseer:tre/e'?es R;;e{ 68 18.7 18.7 193
e e || ws|  wme| w2
Chartwell 64 17.6 17.6 54.8
Cambridge Town Centre 2 .6 .6 55.4
ggﬁ;ﬁm@a Town 2 6 6 55.9
éﬁggmg oot Auckland 36 9.9 9.9 65.8
Chartwell 10 2.8 2.8 68.6
Dinsdale 5 1.4 1.4 70.0
Hamilton CBD 23 6.3 6.3 76.3
Hillcrest 3 .8 .8 77.1
Nawtone or Grand View 1 .3 .3 77.4
Ngaruwahia 3 .8 .8 78.2
Te Rapa 7 1.9 1.9 80.2
e e A sl e
Other 8 2.2 2.2 82.6
Dont know 34 9.4 9.4 92.0
Refused 5 1.4 1.4 93.4
Never 24 6.6 6.6 100.0
Total 363 100.0 100.0
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What Do You Shop for at Your Secondary Mall? Q29-1

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 65 17.9 17.9 17.9
Ev erything 39 10.7 10.7 28.7
Groceries 36 9.9 9.9 38.6
Department Stores 24 6.6 6.6 45.2
Clothing 137 37.7 37.7 82.9
Shoes 7 1.9 1.9 84.8
Furniture 2 .6 .6 85.4
Appliances 3 .8 .8 86.2
Electronics 8 2.2 2.2 88.4
Sporting goods 4 1.1 1.1 89.5
Eﬁm’grzuﬂp”es 5 1.4 1.4 90.9
Auto supplies 1 .3 .3 91.2
Peauty sorvices ! 3 3 oL
Food court 6 1.7 1.7 93.1
Cafes 2 .6 .6 93.7
Other 15 4.1 4.1 97.8
Dont know 8 2.2 2.2 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Secondary Mall? Q29-2
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 173 47.7 47.7 47.7
Ev erything 5 1.4 1.4 49.0
Groceries 18 5.0 5.0 54.0
Department Stores 20 5.5 5.5 59.5
Clothing 34 9.4 9.4 68.9
Shoes 39 10.7 10.7 79.6
Furniture 5 1.4 1.4 81.0
Appliances 9 25 25 83.5
Electronics 2 .6 .6 84.0
Ejm'gr:uogp”es 5 1.4 1.4 85.4
Auto supplies 1 .3 .3 85.7
Peauty sorvices : L L 86.2
Food court 7 1.9 1.9 88.2
Cafes 3 .8 .8 89.0
Bar or Pub 1 .3 .3 89.3
Restaurant 2 .6 .6 89.8
Other 37 10.2 10.2 100.0
Total 363 100.0 100.0
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What Do You Shop for at Your Secondary Mall? Q29-3

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 272 74.9 74.9 74.9
Ev erything 1 .3 3 75.2
Groceries 2 .6 .6 75.8
Liguor, wine, beer 1 .3 .3 76.0
Department Stores 7 1.9 1.9 78.0
Clothing 7 1.9 1.9 79.9
Shoes 22 6.1 6.1 86.0
Furniture 5 1.4 1.4 87.3
Appliances 7 1.9 1.9 89.3
Electronics 3 .8 .8 90.1
Sporting goods 1 3 3 90.4
or
Ejlrddiﬁlgrgupplies 1 3 3 90.6
Auto supplies 2 6 6 91.2
Peauty servioes : 6 6 oL7
Food court 4 1.1 1.1 92.8
Cafes 1 .3 .3 93.1
Bar or Pub 1 .3 .3 93.4
Restaurant 1 .3 3 93.7
Other 23 6.3 6.3 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Secondary Mall? Q29-4
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 328 90.4 90.4 90.4
Groceries 1 .3 3 90.6
Department Stores 2 .6 .6 91.2
Clothing 1 .3 .3 915
Shoes 4 1.1 11 92.6
Appliances 4 1.1 1.1 93.7
Electronics 3 .8 .8 94.5
Sporting goods 2 .6 .6 95.0
Hardware or
bj&‘g’g zu%p"es 4 1.1 11 96.1
beauty servioes : L L %.7
Food court 2 .6 .6 97.2
Cafes 4 1.1 1.1 98.3
Restaurant 1 3 .3 98.6
Other 5 1.4 1.4 100.0
Total 363 100.0 100.0
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What Do You Shop for at Your Secondary Mall? Q29-5

Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 352 97.0 97.0 97.0
Groceries 1 .3 .3 97.2
Department Stores 3 .8 8 98.1
Clothing 1 .3 3 98.3
Furniture 1 .3 3 98.6
Appliances 1 .3 .3 98.9
Electronics 1 .3 .3 99.2
Sporting goods 1 .3 3 99.4
Other 2 .6 .6 100.0
Total 363 100.0 100.0
What Do You Shop for at Your Secondary Mall? Q29-6
Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
What Do You Shop for at Your Secondary Mall? Q29-7
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
What Do You Shop for at Your Secondary Mall? Q29-8
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
Secondary Large Mall Frequency Q30
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 65 17.9 17.9 17.9
More than once a day 2 .6 .6 18.5
Once a day 1 .3 .3 18.7
Ev ery other day 5 14 1.4 20.1
About twice a week 10 2.8 2.8 22.9
Once a week 24 6.6 6.6 29.5
2 or 3 times a month 61 16.8 16.8 46.3
About once a month 97 26.7 26.7 73.0
Less than once a month 97 26.7 26.7 99.7
T1 Dont know 1 .3 3 100.0
Total 363 100.0 100.0
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Shop at Te Rapa Frequency Q27

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 191 52.6 52.6 52.6
About twice a week 3 .8 .8 53.4
Once a week 4 11 1.1 54.5
2 or 3 times a month 14 3.9 3.9 58.4
About once a month 32 8.8 8.8 67.2
Less than once a month 63 17.4 17.4 84.6
Never 54 14.9 14.9 99.4
Don't know 2 .6 .6 100.0
Total 363 100.0 100.0
What Do You Shop for at Te Rapa? Q32-1
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 245 67.5 67.5 67.5
Ev erything 10 2.8 2.8 70.2
Groceries 4 1.1 1.1 71.3
Department Stores 13 3.6 3.6 74.9
Clothing 40 11.0 11.0 86.0
Shoes 4 1.1 1.1 87.1
Furniture 2 .6 .6 87.6
Appliances 5 1.4 1.4 89.0
Electronics 3 .8 .8 89.8
Sporting goods 5 1.4 1.4 91.2
Hardware or
bjlg‘;‘]'g zu%p”es 11 3.0 3.0 94.2
Auto supplies 2 .6 .6 94.8
Food court 3 .8 .8 95.6
Restaurant 1 .3 .3 95.9
Other 9 2.5 25 98.3
Never 1 .3 3 98.6
Dont know 5 1.4 1.4 100.0
Total 363 100.0 100.0
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What Do You Shop for at Te Rapa? Q32-2

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 301 82.9 82.9 82.9
Groceries 2 .6 .6 83.5
Liguor, wine, beer 1 .3 3 83.7
Department Stores 3 .8 .8 84.6
Clothing 12 3.3 3.3 87.9
Shoes 12 3.3 3.3 91.2
Furniture 3 .8 .8 92.0
Appliances 5 1.4 1.4 93.4
Electronics 2 .6 .6 93.9
Sporting goods 4 1.1 1.1 95.0
Hardware or
building supplies 2 -6 -6 95.6
Auto supplies 1 .3 .3 95.9
Restaurant 1 .3 3 96.1
Other 14 3.9 3.9 100.0
Total 363 100.0 100.0
What Do You Shop for at Te Rapa? Q32-3
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 337 92.8 92.8 92.8
Groceries 1 .3 .3 93.1
Department Stores 2 .6 .6 93.7
Clothing 5 1.4 1.4 95.0
Shoes 4 1.1 1.1 96.1
Furniture 1 .3 .3 96.4
Appliances 5 1.4 1.4 97.8
Electronics 1 .3 .3 98.1
or
Ejlrddi:grzupplies 1 3 3 98.3
Food court 1 .3 .3 98.6
Cafes 1 .3 .3 98.9
Other 4 11 1.1 100.0
Total 363 100.0 100.0
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What Do You Shop for at Te Rapa? Q32-4

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 354 97.5 97.5 97.5
Shoes 2 6 .6 98.1
Appliances 1 3 3 98.3
Electronics 2 6 6 98.9
Sporting goods 1 3 3 99.2
Eﬁﬂﬁrgrguﬂpn% 1 3 3 99.4
Auto supplies 1 3 3 99.7
Other 1 .3 .3 100.0
Total 363 100.0 100.0
What Do You Shop for at Te Rapa? Q32-5
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Cafes 1 .3 .3 100.0
Total 363 100.0 100.0
What Do You Shop for at Te Rapa? Q32-6
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Food court 1 .3 .3 100.0
Total 363 100.0 100.0
What Do You Shop for at Te Rapa? Q32-7
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
Shop in Downtown Hamilton Frequency Q33
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 122 33.6 33.6 33.6
Once a day 1 3 3 33.9
Ev ery other day 2 .6 .6 34.4
About twice a week 5 1.4 1.4 35.8
Once a week 13 3.6 3.6 39.4
2 or 3 times a month 30 8.3 8.3 47.7
About once a month 28 7.7 7.7 55.4
Less than once a month 77 21.2 21.2 76.6
T1 Never 84 23.1 23.1 99.7
Don't know 1 .3 3 100.0
Total 363 100.0 100.0
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What Do You Shop for in the CBD? Q34-1

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 206 56.7 56.7 56.7
Ev erything 8 2.2 2.2 59.0
Groceries 12 3.3 3.3 62.3
Department Stores 9 2.5 2.5 64.7
Clothing 68 18.7 18.7 83.5
Shoes 5 1.4 1.4 84.8
Furniture 1 .3 .3 85.1
Appliances 2 .6 .6 85.7
Electronics 1 3 3 86.0
Sporting goods 1 .3 .3 86.2
Hardware or
bjk;lji\:g zu?oplies ! 3 3 86.5
Auto supplies 3 .8 .8 87.3
Food court 3 .8 .8 88.2
Cafes 5 1.4 1.4 89.5
Restaurant 4 1.1 1.1 90.6
Other 17 4.7 4.7 95.3
Never 5 1.4 1.4 96.7
Dont know 11 3.0 3.0 99.7
Refused 1 .3 .3 100.0
Total 363 100.0 100.0
What Do You Shop for in the CBD? Q34-2
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 277 76.3 76.3 76.3
Ev erything 1 .3 3 76.6
Groceries 3 .8 .8 77.4
Department Stores 13 3.6 3.6 81.0
Clothing 19 5.2 5.2 86.2
Shoes 18 5.0 5.0 91.2
Furniture 2 .6 .6 91.7
Appliances 8 2.2 2.2 93.9
Electronics 3 .8 .8 94.8
Hardware or
bji‘k?i\gg :u?oplies 2 -6 -6 9.3
Auto supplies 1 .3 3 95.6
Food court 4 1.1 1.1 96.7
Cafes 2 .6 .6 97.2
Restaurant 7 1.9 1.9 99.2
Other 3 .8 .8 100.0
Total 363 100.0 100.0
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What Do You Shop for in the CBD? Q34-3

Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 326 89.8 89.8 89.8
Ev erything 1 .3 .3 90.1
Groceries 1 .3 .3 90.4
Department Stores 4 1.1 11 91.5
Clothing 5 1.4 1.4 92.8
Shoes 3 .8 .8 93.7
Furniture 4 1.1 1.1 94.8
Appliances 4 1.1 1.1 95.9
Electronics 3 .8 .8 96.7
Sporting goods 2 .6 .6 97.2
rdware or
Eue?lding supplies 2 -6 -6 97.8
Cafes 3 .8 .8 98.6
Other 5 1.4 14 100.0
Total 363 100.0 100.0
What Do You Shop for in the CBD? Q34-4
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 349 96.1 96.1 96.1
Groceries 1 .3 .3 96.4
Department Stores 2 .6 .6 97.0
Shoes 3 .8 .8 97.8
Appliances 1 .3 .3 98.1
Food court 2 .6 .6 98.6
Cafes 1 .3 .3 98.9
Bar or Pub 1 .3 .3 99.2
Restaurant 1 .3 .3 99.4
Other 2 .6 .6 100.0
Total 363 100.0 100.0
What Do You Shop for in the CBD? Q34-5
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 358 98.6 98.6 98.6
Ev erything 1 .3 .3 98.9
Clothing 1 .3 3 99.2
Appliances 1 .3 .3 99.4
Restaurant 1 ] .3 99.7
Other 1 .3 3 100.0
Total 363 100.0 100.0
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What Do You Shop for in the CBD? Q34-6

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Electronics 1 .3 .3 100.0
Total 363 100.0 100.0
What Do You Shop for in the CBD? Q34-7
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Food court 1 .3 .3 100.0
Total 363 100.0 100.0
Shop At Chartwell Frequency Q35
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 121 33.3 33.3 33.3
About twice a week 1 .3 3 33.6
Once a week 8 2.2 2.2 35.8
2 or 3 times a month 9 2.5 2.5 38.3
About once a month 15 4.1 4.1 42.4
Less than once a month 98 27.0 27.0 69.4
T1 Never 107 29.5 29.5 98.9
Don't know 4 1.1 1.1 100.0
Total 363 100.0 100.0

What Do You Shop for at Chartwell? Q34-1

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 228 62.8 62.8 62.8
Ev erything 20 5.5 5.5 68.3
Groceries 8 2.2 2.2 70.5
Department Stores 11 3.0 3.0 73.6
Clothing 35 9.6 9.6 83.2
Furniture 1 .3 3 83.5
Appliances 1 .3 .3 83.7
Electronics 3 .8 .8 84.6
Ejlrddiﬁ,&glr:uﬂplies 1 -3 3 84.8
Auto supplies 4 1.1 1.1 86.0
Hairdressers or
beauty services 3 8 8 86.8
Food court 3 .8 .8 87.6
Restaurant 1 .3 3 87.9
Other 20 5.5 5.5 93.4
Never 5 1.4 1.4 94.8
Dont know 19 5.2 5.2 100.0
Total 363 100.0 100.0
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What Do You Shop for at Chartwell? Q34-2

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 306 84.3 84.3 84.3
Ev erything 1 .3 3 84.6
Groceries 7 1.9 1.9 86.5
Department Stores 6 1.7 1.7 88.2
Clothing 15 4.1 4.1 92.3
Shoes 4 1.1 1.1 93.4
Appliances 2 .6 .6 93.9
Electronics 1 3 3 94.2
Hardware or
blji‘k;ji:g zuTopIies 1 3 3 94.5
Auto supplies 1 3 3 94.8
Pecuty services ! 3 3 9.0
Cafes 3 .8 .8 95.9
Other 15 4.1 4.1 100.0
Total 363 100.0 100.0
What Do You Shop for at Chartwell? Q34-3
Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 341 93.9 93.9 93.9
Groceries 2 .6 .6 94.5
Liquor, wine, beer 1 .3 .3 94.8
Department Stores 2 .6 .6 95.3
Clothing 2 .6 .6 95.9
Shoes 5 1.4 1.4 97.2
Food court 4 1.1 1.1 98.3
Cafes 1 .3 .3 98.6
Other 5 1.4 14 100.0
Total 363 100.0 100.0
What Do You Shop for at Chartwell? Q34-4
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 354 97.5 97.5 97.5
Ev erything 1 3 .3 97.8
Department Stores 2 6 6 98.3
Furniture 1 3 3 98.6
re or
Sjmfg supplies 1 3 3 98.9
Cafes 1 .3 .3 99.2
Restaurant 1 3 3 99.4
Other .6 .6 100.0
Total 363 100.0 100.0
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What Do You Shop for at Chartwell? Q34-5

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 358 98.6 98.6 98.6
Groceries 1 .3 .3 98.9
Department Stores 1 .3 3 99.2
Clothing 1 .3 .3 99.4
Appliances 1 .3 .3 99.7
Restaurant 1 .3 3 100.0
Total 363 100.0 100.0
What Do You Shop for at Chartwell? Q34-6
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Shoes 1 3 3 100.0
Total 363 100.0 100.0
What Do You Shop for at Chartwell? Q34-7
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
Activities in Downtown Hamilton Q37-1
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 55 15.2 15.2 15.2
Work or job 31 8.5 8.5 23.7
Shopping 130 35.8 35.8 59.5
Museum 1 .3 3 59.8
Entertainment 30 8.3 8.3 68.0
Cafes or restaurants 38 10.5 10.5 78.5
Bars, Pubs, Clubs 9 2.5 2.5 81.0
Casino 1 3 3 81.3
Library 7 1.9 1.9 83.2
Business Activ ities 8 2.2 2.2 85.4
Hang out 10 2.8 2.8 88.2
Other 26 7.2 7.2 95.3
Never 7 1.9 1.9 97.2
Dont know 9 2.5 2.5 99.7
Refused 1 .3 3 100.0
Total 363 100.0 100.0
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Activities in Downtown Hamilton Q37-2

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 176 48.5 48.5 48.5
Work or job 2 .6 .6 49.0
Shopping 41 11.3 11.3 60.3
Museum 4 1.1 1.1 61.4
Entertainment 41 11.3 11.3 72.7
Cafes or restaurants 53 14.6 14.6 87.3
Bars, Pubs, Clubs 4 11 1.1 88.4
Casino 4 11 1.1 89.5
Library 4 11 11 90.6
Business Activities 5 1.4 1.4 92.0
Hang out 14 3.9 3.9 95.9
Other 14 3.9 3.9 99.7
Dont know 1 3 3 100.0
Total 363 100.0 100.0
Activities in Downtown Hamilton Q37-3
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 259 713 71.3 71.3
Work or job 1 .3 .3 71.6
Shopping 17 4.7 4.7 76.3
Museum 3 .8 .8 77.1
Entertainment 21 5.8 5.8 82.9
Cafes or restaurants 27 7.4 7.4 90.4
Bars, Pubs, Clubs 8 2.2 2.2 92.6
Casino 3 .8 .8 93.4
Library 10 2.8 2.8 96.1
Business Activ ities 3 .8 .8 97.0
Hang out 6 1.7 1.7 98.6
Other 5 1.4 14 100.0
Total 363 100.0 100.0
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Activities in Downtown Hamilton Q37-4

Cumulativ e
Frequency Percent Valid Percent Percent
Valid .00 313 86.2 86.2 86.2
Work or job 1 .3 3 86.5
Shopping 3 .8 .8 87.3
Museum 1 3 3 87.6
Entertainment 13 3.6 3.6 91.2
Cafes or restaurants 10 2.8 2.8 93.9
Bars, Pubs, Clubs 6 1.7 1.7 95.6
Casino 2 .6 .6 96.1
Library 1 .3 3 96.4
Business Activ ities 4 11 1.1 97.5
Hang out 7 1.9 1.9 99.4
Other 2 .6 .6 100.0
Total 363 100.0 100.0
Activities in Downtown Hamilton Q37-5
Cumulative
Freguency | Percent | Valid Percent Percent
Valid .00 345 95.0 95.0 95.0
Shopping 1 .3 3 95.3
Cafes or restaurants 5 1.4 1.4 96.7
Bars, Pubs, Clubs 1 .3 .3 97.0
Casino 1 .3 .3 97.2
Library 1 3 .3 97.5
Business Activ ities 6 1.7 1.7 99.2
Hang out 2 .6 .6 99.7
Other 1 .3 3 100.0
Total 363 100.0 100.0
Activities in Downtown Hamilton Q37-6
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 356 98.1 98.1 98.1
Bars, Pubs, Clubs 1 .3 .3 98.3
Business Activities 1 .3 .3 98.6
Hang out 5 1.4 1.4 100.0
Total 363 100.0 100.0
Activities in Downtown Hamilton Q37-7
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 361 99.4 99.4 99.4
Entertainment 1 .3 .3 99.7
Casino 1 .3 3 100.0
Total 363 100.0 100.0
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Activities in Downtown Hamilton Q37-8

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0
Activities in Downtown Hamilton Q37-9
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 363 100.0 100.0 100.0

Visit Garden Place Frequency Q38

Cumulative
Frequency Percent Valid Percent Percent
Valid  Once a day 1 .3 .3 3
Ev ery other day 2 .6 .6 .8
About twice a week 4 1.1 1.1 1.9
Once a week 10 2.8 2.8 4.7
2 or 3 times a month 21 5.8 5.8 10.5
About once a month 41 11.3 11.3 21.8
Less than once a month 136 37.5 37.5 59.2
Never 140 38.6 38.6 97.8
Don't know 8 2.2 2.2 100.0
Total 363 100.0 100.0
What would attract you to use Garden Place? Q39-1
Cumulative
Freqguency Percent Valid Percent Percent
Valid Safer 12 3.3 3.3 3.3
Cleaner 5 1.4 1.4 4.7
Nicer 7 1.9 1.9 6.6
More to do 20 5.5 5.5 12.1
Wider range of shops 27 7.4 7.4 19.6
Easier parking 63 17.4 17.4 36.9
Other 37 10.2 10.2 47.1
Nev er/Nothing 157 43.3 43.3 90.4
Dont know 35 9.6 9.6 100.0
Total 363 100.0 100.0
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What would attract you to use Garden Place? Q39-2

Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 311 85.7 85.7 85.7
Cleaner 8 2.2 2.2 87.9
Nicer 6 1.7 1.7 89.5
More to do 6 1.7 1.7 91.2
Wider range of shops 11 3.0 3.0 94.2
Easier parking 12 3.3 3.3 97.5
Other 9 2.5 2.5 100.0
Total 363 100.0 100.0
What would attract you to use Garden Place? Q39-3
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 346 95.3 95.3 95.3
Safer 3 .8 .8 96.1
Cleaner 2 .6 .6 96.7
Nicer 4 1.1 1.1 97.8
More to do 2 .6 .6 98.3
Wider range of shops 1 3 3 98.6
Easier parking 2 .6 .6 99.2
Other 3 .8 .8 100.0
Total 363 100.0 100.0
What would attract you to use Garden Place? Q39-4
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 356 98.1 98.1 98.1
Cleaner 2 .6 .6 98.6
Nicer 2 .6 .6 99.2
More to do 1 3 .3 99.4
Easier parking 2 .6 .6 100.0
Total 363 100.0 100.0
What would attract you to use Garden Place? Q39-5
Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 358 98.6 98.6 98.6
Safer 1 .3 .3 98.9
Cleaner 2 .6 .6 99.4
Nicer 1 .3 .3 99.7
Wider range of shops 1 .3 .3 100.0
Total 363 100.0 100.0
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What would attract you to use Garden Place? Q39-6

Cumulative
Freguency Percent Valid Percent Percent
Valid .00 359 98.9 98.9 98.9
Safer 2 .6 .6 99.4
More to do 1 .3 .3 99.7
Easier parking 1 .3 .3 100.0
Total 363 100.0 100.0
What would attract you to use Garden Place? Q39-
Cumulative
Freqguency Percent Valid Percent Percent
Valid .00 362 99.7 99.7 99.7
Easier parking 1 .3 .3 100.0
Total 363 100.0 100.0
Garden Place in the Hamilton CBD is safe Q40-1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1 - Strongly disagree 15 4.1 4.1 4.1
2 10 2.8 2.8 6.9
3 20 5.5 5.5 12.4
4 14 3.9 3.9 16.3
5 166 45.7 45.7 62.0
6 18 5.0 5.0 66.9
7 24 6.6 6.6 73.6
8 46 12.7 12.7 86.2
9 14 3.9 3.9 90.1
10 - Strongly agree 36 9.9 9.9 100.0
Total 363 100.0 100.0
Garden Place in the Hamilton CBD is convenient Q40-2
Cumulative
Freguency Percent Valid Percent Percent
Valid 1 - Strongly disagree 29 8.0 8.0 8.0
2 16 4.4 4.4 12.4
3 33 9.1 9.1 215
4 25 6.9 6.9 28.4
5 133 36.6 36.6 65.0
6 32 8.8 8.8 73.8
7 38 10.5 10.5 84.3
8 25 6.9 6.9 91.2
9 13 3.6 3.6 94.8
10 - Strongly agree 19 5.2 5.2 100.0
Total 363 100.0 100.0
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Garden Place is interesting and attractive to me Q40-3

Cumulative
Freguency Percent Valid Percent Percent

Valid 1 - Strongly disagree 24 6.6 6.6 6.6
2 16 4.4 4.4 11.0
3 23 6.3 6.3 17.4
4 34 9.4 9.4 26.7
5 135 37.2 37.2 63.9
6 33 9.1 9.1 73.0
7 39 10.7 10.7 83.7
8 36 9.9 9.9 93.7
9 9 2.5 2.5 96.1
10 - Strongly agree 14 3.9 3.9 100.0

Total 363 100.0 100.0

More shops are needed near my home Q40-4
Cumulative
Freguency Percent Valid Percent Percent

Valid 1 - Strongly disagree 82 22.6 22.6 22.6
2 27 7.4 7.4 30.0
3 22 6.1 6.1 36.1
4 10 2.8 2.8 38.8
5 49 13.5 13.5 52.3
6 16 4.4 4.4 56.7
7 22 6.1 6.1 62.8
8 36 9.9 9.9 72.7
9 14 3.9 3.9 76.6
10 - Strongly agree 85 23.4 23.4 100.0

Total 363 100.0 100.0
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Type of Shops Needed Near My Home Q41-1

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 206 56.7 56.7 56.7
Supermarket/Groceries 58 16.0 16.0 72.7
Ligour, wine, beer 4 1.1 1.1 73.8
Department stores 15 4.1 4.1 78.0
Clothing 31 8.5 8.5 86.5
Shoes 1 .3 .3 86.8
Furniture 2 .6 .6 87.3
Electronics 2 .6 .6 87.9
Sporting goods 2 .6 .6 88.4
g:gg‘l?fsre or building 5 1.4 1.4 89.8
Food court 4 1.1 1.1 90.9
Cafes 1 .3 .3 91.2
Bars or Pub 1 .3 .3 91.5
Other 25 6.9 6.9 98.3
Nev er/nothing 3 .8 8 99.2
Dont know 2 .6 6 99.7
Refused 1 .3 .3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-2
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 249 68.6 68.6 68.6
Supermarket/Groceries 14 3.9 3.9 72.5
Ligour, wine, beer 8 2.2 2.2 74.7
Department stores 16 4.4 4.4 79.1
Clothing 29 8.0 8.0 87.1
Shoes 11 3.0 3.0 90.1
Furniture 2 .6 .6 90.6
Appliances 2 .6 .6 91.2
Electronics 1 .3 .3 91.5
?fgg‘l?ge or building 6 17 17 93.1
Food court 4 1.1 1.1 94.2
Cafes 6 1.7 1.7 95.9
Other 15 4.1 4.1 100.0
Total 363 100.0 100.0
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Type of Shops Needed Near My Home Q41-3

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 294 81.0 81.0 81.0
Supermarket/Groceries 1 .3 3 81.3
Ligour, wine, beer 1 .3 3 81.5
Department stores 10 2.8 2.8 84.3
Clothing 17 4.7 4.7 89.0
Shoes 10 2.8 2.8 91.7
Furniture 4 1.1 1.1 92.8
Appliances 1 .3 .3 93.1
Electronics 2 .6 .6 93.7
Sporting goods 3 .8 .8 94.5
?jgg}?ge or building 7 1.9 1.9 96.4
Food court 5 1.4 1.4 97.8
Cafes 2 .6 .6 98.3
Other 6 1.7 1.7 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-4
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 320 88.2 88.2 88.2
Supermarket/Groceries 3 .8 .8 89.0
Department stores 2 .6 .6 89.5
Clothing 11 3.0 3.0 92.6
Shoes 8 2.2 2.2 94.8
Furniture 5 1.4 1.4 96.1
Appliances 1 .3 .3 96.4
Sporting goods 1 3 3 96.7
re or buildin
:fgg‘l’i‘fse or buiding 1 3 3 97.0
Food court 1 3 3 97.2
Cafes 1 .3 3 97.5
Bars or Pub 3 .8 .8 98.3
Other 6 1.7 1.7 100.0
Total 363 100.0 100.0
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Type of Shops Needed Near My Home Q41-5

Cumulative
Frequency Percent Valid Percent Percent
Valid .00 337 92.8 92.8 92.8
Supermarket/Groceries 1 .3 .3 93.1
Department stores 1 .3 .3 93.4
Shoes 11 3.0 3.0 96.4
Furniture 4 1.1 1.1 97.5
Appliances 3 8 8 98.3
Electronics 2 6 6 98.9
SHl?prg\l/ivee;re or building 5 6 6 99.4
Cafes 1 .3 .3 99.7
Other 1 .3 3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-6
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 343 94.5 94.5 94.5
Supermarket/Groceries 1 .3 .3 94.8
Department stores 1 .3 3 95.0
Furniture 5 1.4 1.4 96.4
Appliances 3 8 8 97.2
Electronics 3 8 8 98.1
Sporting goods 2 6 .6 98.6
Auto supplies 2 .6 .6 99.2
Food court 1 .3 3 99.4
Cafes 1 3 3 99.7
Other 1 .3 .3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-7
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 349 96.1 96.1 96.1
Ligour, wine, beer 1 .3 3 96.4
Appliances 4 1.1 11 97.5
Electronics 3 .8 .8 98.3
Hardware or
bﬁlci\:\llz gupplies 1 3 s 98.6
Auto supplies 1 3 3 98.9
o, A Y
Cafes 1 .3 .3 99.4
Bars or Pub 1 3 3 99.7
Other 1 .3 .3 100.0
Total 363 100.0 100.0
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Type of Shops Needed Near My Home Q41-8

Cumulativ e
Frequency Percent Valid Percent Percent
Valid .00 353 97.2 97.2 97.2
Appliances 1 .3 .3 97.5
Electronics 5 1.4 1.4 98.9
Sporting goods 2 .6 .6 99.4
Hardware or
building supplies 1 3 3 99.7
Bars or Pub 1 3 ] 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-9
Cumulativ e
Frequency Percent Valid Percent Percent
Valid .00 355 97.8 97.8 97.8
Sporting goods 6 1.7 1.7 99.4
Hardware or
building supplies 2 -6 6 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-10
Cumulativ e
Frequency Percent Valid Percent Percent
Valid .00 355 97.8 97.8 97.8
Hardware or
building supplies 6 L7 L7 99.4
Auto supplies 1 .3 .3 99.7
Food court 1 .3 ] 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-11
Cumulativ e
Freqguency Percent Valid Percent Percent
Valid .00 355 97.8 97.8 97.8
Auto supplies 5 1.4 1.4 99.2
Hairdressers or
beauty services 1 3 3 99.4
Food court 1 .3 ] 99.7
Cafes 1 .3 .3 100.0
Total 363 100.0 100.0
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Type of Shops Needed Near My Home Q41-12

Cumulativ e
Frequency | Percent | Valid Percent Percent
Valid .00 355 97.8 97.8 97.8
Hairdressers or
beauty services 4 11 11 98.9
Food court 2 .6 .6 99.4
Cafes 1 .3 .3 99.7
Bars or Pub 1 .3 .3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-13
Cumulative
Freguency Percent Valid Percent Percent
Valid .00 356 98.1 98.1 98.1
Food court 4 1.1 1.1 99.2
Cafes 2 .6 .6 99.7
Bars or Pub 1 .3 .3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-14
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 356 98.1 98.1 98.1
Cafes 4 1.1 1.1 99.2
Bars or Pub 2 .6 .6 99.7
Other 1 .3 .3 100.0
Total 363 100.0 100.0
Type of Shops Needed Near My Home Q41-15
Cumulative
Frequency Percent Valid Percent Percent
Valid .00 360 99.2 99.2 99.2
Bars or Pub 3 .8 .8 100.0
Total 363 100.0 100.0
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Occupation Q42

Cumulative
Freguency Percent Valid Percent Percent
Valid  Legislator/Administrator/
Manager/Business 44 12.1 12.1 12.1
Manager
Prof essional 41 11.3 11.3 23.4
n
Z:tstzg:;aeré ?)rgfessional 26 & 7.2 30.6
E\llj\nizlr(/elsiztrepreneur 15 4.1 41 34.1
Self/Employed 12 3.3 3.3 38.0
Clerk 8 2.2 2.2 40.2
Service and Sales 33 9.1 9.1 49.3
C\%'rilg:“re and Fishery 52 14.3 14.3 63.6
Trades worker 29 8.0 8.0 71.6
gsg:a?gsxicg'”ew 23 6.3 6.3 78.0
Teacher Educator 20 5.5 5.5 83.5
Retired 43 11.8 11.8 95.3
Unemploy ed 2 6 6 95.9
Student 1 3 3 96.1
Home
Maker/housewife/househ 2 6 6 96.7
old
Beneficiary 8 2.2 2.2 98.9
Other 4 1.1 11 100.0
Total 363 100.0 100.0
Main Income Source Q43
Cumulative
Frequency Percent Valid Percent Percent
Valid  Wages/Salary 227 62.5 62.5 62.5
Income from Business 76 20.9 20.9 83.5
Superannuation 38 10.5 10.5 93.9
Benefit 11 3.0 3.0 97.0
Other 11 3.0 3.0 100.0
Total 363 100.0 100.0
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Household Income Before Tax Q44

Cumulative
Frequency Percent Valid Percent Percent
Valid Loss or zero income 4 1.1 11 11
Up to $20,000 19 5.2 5.2 6.3
$20,001 - $40,000 53 14.6 14.6 20.9
$40,001 - $60,000 73 20.1 20.1 41.0
$60,001 - $80,000 62 17.1 17.1 58.1
$80,001 - $100,000 39 10.7 10.7 68.9
Over $100,001 64 17.6 17.6 86.5
T1 Refused/Dont Know 49 13.5 13.5 100.0
Total 363 100.0 100.0
Household Size Q45
Cumulative
Freguency Percent Valid Percent Percent
Valid 1 42 11.6 11.6 11.6
2 121 33.3 33.3 44.9
3 67 18.5 18.5 63.4
4 75 20.7 20.7 84.0
5 39 10.7 10.7 94.8
6 8 2.2 2.2 97.0
7 5 14 14 98.3
More than 7 ~T7 6 1.7 1.7 100.0
Total 363 100.0 100.0
Household Makeup Q46
Cumulative
Freguency Percent Valid Percent Percent
Valid  Young single living alone 3 .8 .8 .8
Group flatting 1 .3 .3 1.1
Y oung couple, no children 19 5.2 5.2 6.3
EP?IT(;:"ZH mainlypre-school 50 13.8 13.8 20.1
Eﬁ?;lrlgn mainly: school 92 25.3 25.3 455
Family, adult children 63 17.4 17.4 62.8
S;?Segrf"“p'e/ single 87 24.0 24.0 86.8
2”(;3‘:)'; /as?nego:e 41 11.3 11.3 98.1
Boarding or similar 2 .6 .6 98.6
Multi-family household (2
or more families in one 3 .8 .8 99.4
house)
Extended family 1 .3 .3 99.7
Refused 1 .3 .3 100.0
Total 363 100.0 100.0
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Own or Rent Home Q47

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Own 179 49.3 49.3 49.3
Own with mortgage 122 33.6 33.6 82.9
Rent 55 15.2 15.2 98.1
Live in family home 1 .3 .3 98.3
Other 6 1.7 1.7 100.0
Total 363 100.0 100.0
Ethnicity Q48
Cumulative
Freguency Percent Valid Percent Percent
Valid  NZ European or Pakeha 207 57.0 57.0 57.0
Maori 40 11.0 11.0 68.0
Pacific Islander 1 .3 .3 68.3
Indian 2 .6 .6 68.9
Other (Asian) 5 14 14 70.2
New Z ealander/Kiwi 88 24.2 24.2 94.5
Other 20 55 5.5 100.0
Total 363 100.0 100.0
Mean Maximum Minimum
Commute Time to
Work (minutes) Q11 20.6 180.0 1.0
Mean Maximum Minimum
Commute Time to Work
(minutes) Q11 20.6 180.0 1.0
Side Shopping Trip
Frequency Q12 9.1 99.0 1.0
Special Shopping Trip
Frequency Q13 5.6 98.0 1.0
Supermarket Shopping
Frequency Q15 5.2 98.0 1.0
Primary Large Mall
Frequency Q27 6.2 98.0 .0
Secondary Large Mall
Frequency Q30 5.8 97.0 .0
Shop At Chartwell
Frequency Q35 6.5 98.0 .0
Shop in Downtown
Hamilton Frequency Q33 53 98.0 0
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